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In presenting huttlecraft — a creation of the Firth 
Carpet Company—to the attention of our decorator patron- 
age, we do so in the conviction that it will prove to be a fabric 
of unusual service. A Broadloom, of course, Shuttlecraft 
offers the beauty, style and utility of a plain tone, yet avoids 
in a large measure any appearance of shading or pile crush- 
ing to which many people object in an unfigured carpeting. 
Shuttlecraft colors are Cadet Blue, Verdure Green, Wine. 
Briarwood, October Brown, Sun Tan and Quaker Taupe. 
The fact that it is a very inexpensive carpet will naturally 
contribute further to the anticipated popularity of Shuttle- 


craft @ May we send you color cuttings? 


L. JONES & CO., INC. 


Stylists in Floor Coverings 


244 MADISON AVENUE—at 38th 
NEW YORK 


In Boston: The Berkeley Building, 420 Boylston 
In Rochester, New York: 253 Alexander Street 











JACQUES BODART, INC., announces the arrival of an important collection 


of French and English 18th and Early 19th Century antiques and reproductions. 











CG LEO Cbodartibe 


RUBY S. CHAPMAN, Pres. 
OAANTIQUES & REPRODUCTIONS 


M \ ‘ In P R Pa 








FABRIC FOR THE MONT 








This month’s selection is an all- conjunction with the freshness of 
linen print. Illustration above in- design, give the trade a wide 
dicates how interesting the effect selection and express an entirely 
of the fabric is when draped. This new note in upholstery and dra- 
imported material represents the pery fabrics. This new material is 
new type of English modern de- now on display at our showrooms 
sign which is now the in Philadelphia, Boston; 
vogue among modern Chicago, Los Angeles 
day decorators. Its five alia and San Francisco as 
color combinations in well as New York. 


ESTABLISHED 
1e23 


JOHNSON & FAULKNER 


45 EAsT 53RD STREET 
NEW YORK CITY 
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ohn Widdicomb 


MAKERS OF FINE FURNITURE 
Fifty groupings for the Bedroom, Living Room and Din- 


ing Room in French, English and Contemporary styles. 


NEW YORK SHOWROOM « ONE PARK AVENUE 
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Sincere craftsmanship in handmade furniture at 


wholesale. for all the rooms in the house. ah 





Schmieg, Hungate & Kotzian, Inc. 


Factory & Showroom 


521 East 72ND STREET 








New York City 


Tel.: BUtterfield 8-8165 
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# NEW YORK CHICAGO 


Smart, attractive, contemporary things can be done 
with HOWELL Chromsteel furniture. And it is extremely 


practical as well... durable... easy to clean... not 
easily damaged. It is the ideal furniture for modern 
interiors. 


A copy of the HOWELL Catalog in natural color is yours 
for the asking. It illustrates many noteworthy decora- 
tive ideas. Write for your copy today. 


HOWELL 


GENEVA. ILLINOIS. U.S.A. 





——#8 LOS ANGELES SAN FRANCISCO a 
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THE MANOR HOUSE 


y 2 nifacturers of 'BDariod Fucnclure 


NEW YORK CHICAGO 
22 EAST SIXTY SEVENTH STREET 823 SOUTH WABASH AVENUE 











ENUE 
This fabric distributed exclusively by Stroheim & Romann 
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ay we ren ore this bok? 


In this, our first book of JARDINIERE HAND PRINTS, we 
believe you will find a group of fabrics—interesting and usable— 
and presented in such a manner as to be readily accessible for your 
reference or for that of your client. 


All the patterns are, of course, hand printed, and their distribution 
is wholly controlled by ourselves. 


THE GREEFF COMPANY, Ince. 
49 EAST 53x0 STREET, NEW YORK 


ATLANTA PHILADELPHIA LOS ANGELES BOSTON CHICAGO 
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DECORATIVE SOURCES 


Your attention is directed te the following adver- 


tisers whose merchandise meets the highest standards 


PPE 





te 


ACCESSORIES, DECORATIVE 


GROW & CUTTLE, Inc. 

666 Lake Shore Drive, Chicago.........0.s.sscseees 82 
HALL, CHARLES, INC. 

3 East 40th Street, New York; 

155 East Superior Street, Chicago.............c000 68 
TAPP, INC. 

383 Madison Avenue, New York; 

16-122 Merchandise Mart, Chicagd.geccccccsecscoee 78 


BEDDING 
HALE BEDDING STORES 


(Simmons Products) 
420 Madison Avenue, New York..........ccc0008 85 


BEDDING, ERs TAILORED 
BECKLEY, CHAS. H., 
305 East 47th ‘See in eR cccdeisisecsesens 84 


WELLS & CO., INC. 
383 Madison Avenue, New York; 


77 No. Washington Street, Boston... 70 
DESIGNERS 
ARONSON, JOSEPH, INC. 
215 East S8th Street, New York........c00sss0s 94 
MILLER, FRANCES T. 
1 East 53rd Street, New York.........cccccsesccore 87 


DRAPERY FIXTURES and 


TIEBACKS 
LEHMAN, J. A., INC. 
216 East S3rd Street, New York.......cccccscrese 95 
EXHIBITS 


P.E.D.A.C. 
(Permanent Exhibition of Decorative Arts 
and Crafts) 
30 Rockefeller Plaza, New York......cccccseees 65 


FABRICS, ANTIQUE 
ELSBERG, H. 


51 East 57th Street, ee 102 
MERRELL, ELINOR 
50 East 57th Street, New York... soccsccrsssscssees 89 
FABRICS 
BRANDT, JOSEPH & BRO. 
110 West 40th Street, New York.. pikes One 


CARRILLO FABRICS CORPOR/ ATION” 

515 Madison Avenue, New York.... 
CHASE, L.’C. & COMPANY 

295 Fifth Avenue, New York; 

Merchandise Mart, Chicago, II]..........0000 20, 21 
GREEFF CO., INC., THE 

49 East S3rd Street, New York; 

420 Boylston Street, Boston 
HASBROUCK-TURKINGTON, INC. 

509 Madison Avenue, New York; 

1514 Heyworth, Chicago, Pe iapibachiaccsisaulions 91 
HERTER-DALTON, INC. 

509 Madison Avenue, New York; 

130 E. Delaware Place, Chicagod.........0+ 100 
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HOCHSINGER, MARGIT STUDIO 

672 Rush Street, CHicago...ercrccsrssssereeserereeeeeee 90 
HOWARD & SCHAFFER, INC. 

509 Madison Avenue, New York; 

Heyworth Bldg. A 
JOHNSON & FAULKNER 

45 East 53rd Street, New York; 

29 E. Madison Street, CWCDGOssinscscssasiticoens 2 
LEE, ARTHUR H. & SONS, INC. 

383 Madison Avenue, New York; 

29 E. Madison Street, Chicago... 
LEHMAN-CONNOR, H. B., CO., INC 

509 Madison Avenue, New York; 

1514 Heyworth Bldg., Chicago.......ssereer snes 73 
SCHNEIDERS’, PETER SONS CO. 

509 Madison Avenue, New York; 

Chicago 
SCHUMACHER, F. & CO. 

60 West 40th Street, New York; 

620 N. Michigan Avenue, Chicago... 61 
SEELEY, SCALAMANDRP’, INC. 

660 Madison Avenue, New York; 

20 East Madison Street, Chicaga........seceeee 81 
STROHEIM & ROMANN 

35 East 53rd Street, New York; 

1508 Heyworth Bldg., Chica gd........sresceereeere 7 
THIBAUT, RICHARD, E., INC. 

24 W. 40th Street, New York; 

96 Arch Street, Bostonscseresesereeeee Third Cover 
THORP, J. H. & CO., INC. 

250 Park Avenue, New York; 

1810 Heyworth Bldg., Ciicago.....ssseeceeereeee 14 
VAN LUIT & KEMPER, INC. 

2906 Euclid Avenue, Cleveland, Ohiod........ 77 












FIREPLACE EQUIPMENT 
JACKSON, EDWIN H., INC. 


125 East 60th Street, New York... 99 
JACKSON, WILLIAM H. CO. 
16 East 52nd Street, New York .scce.cscccccossessee 72 


FLOOR COVERINGS 
BRUNER, E. D. & SON 
56 East Erie BE. CIDE Dai issiirccesicissnicccen 103 


CHASE, L. C. & CO., INC. 
295 Fifth Avenue, New York; 


Merchandise Mart, Chicago..........:000cs00e000020, 21 
COOK CARPET COMPANY 

16 East 43rd Street, New York ....ccccseccccsssseees 92 
COSTIKYAN & CO., INC. 

385 ge Stine a Pa nniccsicisieais 87 
deQUINTAL, 

1 East ™ y Sivees, FE FR accscccisvinteccniens 66 
HOBBS & CLIFFORD 

385 Madison Avenue, New York ...ccsecsccceeere 88 


JONES, L. & CO., INC. 
244 Madison Avenue, New York; 


420 Boylston Street, Boston.......... Second Cover 
MICHAELYAN, H., INC. 

515 Madison Avenue, New York.urccccccccseee 72 
MILLER, FRANCES T. 

1 East 53rd Street, New YorkR.........ccccccccscsssee 87 


MOHAWK CARPET COMPANY 

295 Fifth Avenue, New York; 

Merchandise Mart, Chicago........cccccerscccceeseesese 18 
PERSIAN RUG MANUFACTORY 

2 West 45th Street, New York; 

56 East Erie Street, Chicago 

















DECORATIVE SOURCES 


Your attention is directed to the following adver- 


tisers whose merchandise meets the highest standards 





SCHUMACHER, F. 
60 West 40th Street, 
620 N. Michigan 

SMITH, P ¥en & SONS CARPET 
577 Fifth Avenue, New York; 


244 
Merchandise Mart, Chicago 
HUNT 


STARBUCK & 
603 Madison Avenue, New 
THORP, J. H & CO., INC. 
250 Park Avenue, New York; 
1810 Heyworth Bidg., Chicago 


FURNITURE 


ALBANO CO., INC., THE 
309 East 46th Street, New 


ARONSON, JOSEPH, INC. 
215 East 58th Street, New York 

BAKER FURNITURE FACTORIES 
28 West 20th Street, New York; 
823 So. Wabash Avenuz, Chicago 

BODART, JACQUES, INC. 
385 Madison Avenue, New 
5514 Wilshire Blvd., Los 


BRISTOL CO., INC. 
319 East 63rd Street, 
BRUNOVAN, INC. 
383 Madison Avenue, 
3251 W. 6th Street, Los Back Cover 


CASSARD ROMANO CO., INC., THE 

307 East 63rd Street, New York; 

155 East Superior Street, Chicago........00000 . 
CHARAK FURNITURE COMPANY 

444 Madison Avenue, New York; 

38 Wareham Street, Boston 
COLOMBO, LEOPOLD & BROTHERS 

304 East 45th Street, New Y 
COURTADE, JOSEPH N. & SONS, 

514 West 24th Street, New York... 88 
COVENTRY SHOPS, INC. 

305 East 63rd Street, New York 
HODGES, TREVOR E., LTD. 

204 East 47th Street, New York; 

161 East Erie Street, Chicaqgo...........ccccccccccee 8 
HOWELL COMPANY 

185 Madison Avenue, New York; 

666 Lake Shore Drive, Chicago 
IRWIN, ROBERT W. CO. 

745 Fifth Avenue, New York; 

608 S. Michigan Blvd., Chicago 
JOHNSON FURNITURE COMPANY 

Stuart Bldg., Fourth Ave. at 32nd St., N. Y. 

1101 Godfrey, S. W., Grand Rapids............ 19 
KITTINGER COMPANY 

385 Madison Avenue, New York; 

1893 Elmwood Avenue, Buffalo, New York... § 
LLOYD FURNITURE FACTORIES, INC. 

383 Madison Avenue, New York 
MALLEN, H. Z. CO. 

346 St. Johns Court, 
MANOR HOUSE, THE 

22 East 67th Street, New York; 

823 So. Wabash Avenue, Chicago 
MAYFLOWER COLONIAL SHOPS, INC. 

236 East 59th Street, New York; 

49-59 Wareham Street, Boston 
MEYERS, HARRY COMPANY 

136 West 52nd Street, New York 


& CO. 
New York . 


Avenue, Chicago 


York 


York 


York; 
MTR srcsnitiinnsnsies 


New Y 


New f 
Angeles... 


Chicago 


NAHON CO., THE 
422 East 56th Street, 
14 East Jackson Blvd. 
OLD COLONY FU RNITU RE CO. 
385 Madison Avenue, New York 
$60 Harrison Avenue, Boston 


PALMER & EMBURY MFG. CO. 
222 East 46th Street, New Y. 


REISCHMANN, M. & SONS, INC. 
456 Fourth Avenue, New York 


RICHTER FURNITURE COMPANY 
510 East 72nd Street, New York 


sc Here. HUNGATE & KOTZIAN, 
21 East 72nd Street, New York 

oma FURNITURE CO. 

383 Madison Avenue, New York; 

50 Second Street, Cambridge, 
TAPP, INC. 

383 Madison Avenue, New 

16122 Merchandise Mart, 
WIDDICOMB, JOHN, INC. 

1 Park Avenue, New York; 

Grand Rapids, Michigan 
WOODARD FURNITURE COMPANY 


New York; 
Chicago... 


York; 


aters-Klingman Bldg., Grand Rapids, | 


Owosso, Michigan 


WOOD & HOGAN, INC 
385 Madison Avenue, New York 


FURNITURE, METAL 


HOWELL COMPANY 
5 Modison Avenue, New York; 
666 Lake Shore Drive, Chicago 
JACKSON, WILLIAM H. CoO. 

16 East 52nd Street, 
LEHMAN, J. A., INC. 
216 East 53rd Street, New York 
WOODARD FURNITURE COMPANY 
Waters-Klingman Bldg., 

Owosso, Michigan 


FURNITURE, MODERN 


ARONSON, JOSEPH, INC. 
215 East 58th Street, New 
GROW & CUTTLE, INC. 
666 Lake Shore Drive, 
HOWELL COMPANY 
185 Madison Avenue, 
666 Lake Shore Drive, 
IRWIN, ROBERT W. CO. 
745 Fifth Avenue, New York; 
608 So. Michigan Blvd., Chicago 
JOHNSON FURNITURE COMPANY 
Stuart Bldg., Fourth Ave., 
1101 Godfrey St., S. W., 


Mich. 


Chicago 


New York; 
Chicago 


Grand Rapids, 


MGSS.......00000 


ef , See 


Grand Rapids, ! 


at 32nd St., N. 





KITTINGER COMPANY 
385 Madison Avenue, New York; 
1893 Elmwood Avenue, Buffalo, New } 


SCHMIEG, HUNGATE & 5 mea 


TAPP, INC. 
383 Madison Avenue, New York; 
16-128 Merchandise Mart, Chicago 
WIDDICOMB, JOHN, INC. 
1 Park Avenue, New York; 
Grand Rapids, Michigan 
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INC. 
521 E. 72nd Street, New York .......ccccccsceseseee “a 
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Protect your customers by seeing that they 
secure that grade of leather you specify. 
And you cooperate with reliable furniture 
manufacturers by letting them know that 
their estimates should be based on only 
the highest quality. 


If you do not have Eagle-Ottawa sample 
books of high grade leathers and the newest 
finishes, we will be glad to forward these 
to you upon request. 


EAGLE-OTTAWA 


LEATHER CO. 


Tanneries: 


Grand Haven and Whitehall, Michigan 


Showrooms in New York, Chicago, St. Louis, 
San Francisco, Portland, Ore. 


Illustration shows desk and chairs by Palmer & Embury 
Manufacturing Co., New York 














DECORATIVE SOURCES 


Your attention is directed to the following adver- 


tisers whose merchandise meets the highest standards 








FURNITURE, REED and WICKER 
SONS Ta ooo REED & 


383 Madison ” Avenue, FD a 81 


LAMPS and LAMP SHADES 


ABELS, WASSERBURG & CO. 
15 East 26th Street, New York; 


1556 Merchandise Mart, Chicago hesamiccnienlostiaad 83 
ARDEN LAMPS & SHADES, INC. 
54 West 57th Street, New York scsec..csssseeses01 02 


HALL, CHARLES, INC. 

3 East 40th Street, New York; 

155 E. Superior Street, Chicago....csescseesseee 68 
HANSON, PAUL COMPANY 

15 East 26th Street, New York; 

Merchandise Mart, Chicago...scsessesesersrseseeee 84 
LIGHTOLIER CO. 

11 East 36th Street, New York; 


Merchandise Mart, Chica g0.......secscsssecssreesssees 93 
PLAZA STUDIOS, INC. 

385 Madison Avenue, GN Dee Bicciscsiarnsiin 89 
VERSEN, KURT, INC. 

19 East 47th Street, New YorR...0.c0c0.00008 88 
WAHL & CO., INC. 

64 West 48th Street, New Yor ...cccscesssseesseees 96 
WOOD & HOGAN, INC. 

385 Madison Avenue, New York. .resecscsseeree 104 


LEATHER, DECORATIVE 
EAGLE-OTTAWA LEATHER co. 
2 Park Avenue, New York 
912-922 W. Washington Blud., Chicago........ 11 
ee y CONNOR CO., INC. 
09 Madison Avenue, ‘New York; 
isi4 Heyworth Bldg., Chicdg0...cc..cccccccccoceeseee 73 
SCHUMACHER, F. & CO. 
60 W. 40th Street, New York; 
620 N. Michigan Ave., Chica go...cccccccccssereeees 61 
m— J. H. & CO., INC. 
0 Park Avenue, ‘New York; 


i310 Heyworth Bldg, a OE | 
LIGHTING FIXTURES 
LEHMAN, J. A., INC. 
216 East 53rd Bese, Wate FOB vciccccimanne 95 


LIGHTOLIER CO. 
11 East 36th Street, New York; 
Merchandise Mart, Chicago Liicioaseccseshiaiiesninomeniaiia 93 


MANTELS 

JACKSON, EDWIN H.. INC. 
175 East 60th Street, New York ...cccsssserees 99 

JACKSON, WILLIAM H. CO. 
16 East 52nd Street, New York.......ccccssccresees 72 


YE OLDE MANTEL SHOPPE, INC. 
251 East 33rd Street, New York... 97 


METAL WORK 
KROMM & KOHL, 


BS AG PERCE, WOW VOR crcescccsesersessesesevscesesces 95 
MIRRORS 
FRIEDMAN BROS. DECORATIVE ARTS, ENC. 
305 East 47th Street, New York.....cc.ccecseserses 86 


HALL, CHARLES, INC. 
3 East 40th Street, New York; 


155 E. Superior Street, Chicago......ccccscecsseee 68 
LIBBEY-OWENS-FORD GLASS COMPANY 
Nicholas Bldg., Toledo, OWi0..........sscseeesssesseres 67 
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PAINTINGS and PRINTS 


NEWMAN DECOR 
30 East 23rd Street, New York... <<agglaia 


PHOTO MURALS 


LEIZE, ROSE STUDIOS, THE 
222 E. 23rd Street, New York... eat 


ORIENTAL RUGS 
COSTIKYAN & CQ., INC. 


385 Madison Avenue, New York... conesnne ae 
HOBBS & CLIFFORD 

385 Madison Avenue, New YorR.......cccccm | 
MICHAELYAN, H., INC. 

515 Madison Avenue, New YVork.eweccsmun TY 


STARBUCK & HUNT 
603 Madison Avenue, New York cecscscsrvereen 9 


QUILTING and NEEDLEWORK 


BOCESINGSS. MARGIT STUDIO 
672 Rush Street, Chicago... en 
KENTUCKY COTTAGE INDUSTRIES. 
440 Fourth Avenue, New York; 
REE DE 


TRIMMINGS 


CONSOLIDATED TRIMMING CORP. 
27 West 23rd Street, New York; 
1510 Heyworth Bldg., Chicdgo...........000000 64 

HOCHSINGER, MARGIT ~- jm 
672 Rush Street, Chicago.... sindaceidcatigiaal 

SEELEY, SCALMANDRP’, INC. 

660 Madison Avenue, New York; 


20 BE. Madison Street, CHicdgo.....c.v-ssersevee 8 
VAN LUIT & KEMPER, INC. 
2906 Euclid Avenue, Cleveland, Ohi0...0000 7 


UPHOLSTERER TO THE TRAD 
CAMDEN SHOPS, INC. 


316 East 61st Street, New YorR..scccccesesvesesnne 99 
COVENTRY SHOPS, INC. 
305 East 63rd Street, New YorRevswnsnn 9 


WALL COVERINGS 
ARTCRAFT WALLPAPER CO. 


151 East 50th Street, New YorR...0..csw a9 
GROW & CUTTLE, INC. | 
666 Lake Shore Drive, Chica go...cccenn 8 


IMPERIAL PAPER & COLOR CORP. 
350 Madison Avenue, New York; 





Glens Falls, New York 24 
Jae, 2. Ce 
100 West 32nd Street, New Vork.incene 93 


LLOYD, W. H. S. & CO., INC. 
48 West 48th Street, New York; 
434 So. Wabash Avenue, Chicago... — 

THIBAUT, RICHARD E., INC. 

24 West 40th Street, New York; ? ¢ 
96 Arch Street, Boston...ccccccerccessoes Third Cover 

StaAnee THOMAS COMPANY 

ifth Avenue, New Yor 





Chelsed, Mass. ...... 64 
VAN LUIT & KEMPER, INC. . 
2906 Euclid Avenue, Cleveland, Ohid......00» 7} 


WOLF BROTHERS 
68 West 45th Street, New York; 
1125 Myrtle Avenue, Brooklyn, N.Y... / 
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IN THE COLLECTION 


OF 


PALMER & EMBURY 
MFG. CO. 


222 East 46th Street 
New York City 


LOS ANGELES 
JOHNSTONE & HERLIHY 


816 SO. FIGUEROA STREET 
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This lovely new hand-printed 


French linen fabric offers charm- 
ing possibilities both as drapes 
and as slip covers. The texture, 
weight, design and the colors in 
which it is available—Tan, Dark 
Blue, Gold, Jade and Plum— 


combine to make this fabric 


ideally seasonable. 


@ You are cordially urged to use our further service facilities which 
include, apart from our upholstery and drapery fabrics, Thorpco 
Top-grain Upholstery Leathers, Trimmings of all kinds and our 
complete line of Chase Seam-Loc Carpeting. You may have swatches 
and samples of any of these on request. 


J. H. THORP & Co., Inc. 


Upholstery and Drapery Fabrics—since 1819 
250 Park Avenue - at 47th 
NEW YORK 


Boston Philadelphia Chicago 7 Los Angeles 





geles 











CONNOISSEUR 


BAKER 








Adapted from a Mahogany Library Table, Circa 1800, formerly in 
Devonshire House, London. 
Design registered. 


This drum table is one of many unusual pieces recently 
added to our collection of Georgian Models. Baker Repro- 
ductions are known for faithful adherence to design and 
finish that recreate the spirit of the Eighteenth Century. 


FURNITURE 


FURNITURE FACTORIES 
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DINE ON A 


THE DANBURY IS THE MOST 









IMPORTANT 


a “> aus. 
5 a tape a Si", 


— «> wilt 
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China and —— through the courtesy of 
Ws. H. PiumMer & Co., Ltp. 


HE table illustrated is made of selected cabinet woods, 

mahogany veneered top which is heat proof, alcohol 
proof and stain proof without affecting the soft patina 
of the fine hand finished surface. It is custom built through- 
out and constructed in our workshops by our expert master 
craftsmen. When open it extends to 94 inches. It closes to 
22 inches. The Danbury operates by raising the drop leaves 
and swivelling the top a half turn; one person can easily 
do this. It is guaranteed to be as strong and steady when 
fully extended as when closed. Separate leaves are fur- 
nished to accommodate the extension, and when extended, 
will comfortably seat twelve persons. 


Mei ARAR FURN 


444 MADISON AVE. 











.DANBURY 


LIVING ROOM-DINING TABLE IN AMERICA 









A MASTER DANBURY 


We also offer a MASTER DANBURY constructed throughout of solid 
Honduras mahogany, having beautifully carved pedestal legs and top 
inlaid with a border of holly and ebony woods. The legs are capped 
with a solid cast brass foot. 


TWO SIZES 
The DANBURY No. 7035 ) { 45x22x29 closed 
Ae The MASTER DANBURY No. 7055 § 4 45x50x29 open 


45x94x29 extended 


The DANBURY No. 7036 } 40x20x29 closed 
The MASTER DANBURY No. 7056 § i open 


| 40x78x29 extended 


“ 


The name DANBURY copyrighted. 
Patent No. 1969875 


“~~ 





Se 


FACTORY @ BOSTON, MASS. 
BOSTON SHOWROOMS 
38 WAREHAM STREET 
LOS ANGELES SHOWROOMS 
C. W. STOCKWELL CO., LTD. 





I TURE COMPANY 
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HIS UNIQUE OFFER is made to induce in- 
terior decorators to design rooms around 


the rug as the foundation. 


All interior decorators are eligible to enter as 


$500.00 IN CASH 


Offered for the best room designed around 
an original rug pattern 


ALL RUG PATTERNS ACCEPTED FOR MANUFACTURE 
WILL BE PAID FOR IN ADDITION TO PRIZES 








JUDGES 


RICHARDSON WRIGHT 
Editor of House & Garden 


MISS HELEN CORNELIUS 


many designs as they desire. The decision will 
be made by a committee of eminent editors. 

Mohawk offers the double opportunity of 
winning cash prizes and of submitting rug 
patterns, which, if accepted, will earn ade- 
quate additional remuneration. This second 
offer may well open a new field of endeavor 
and income to those engaged in this vocation. 


Associate Editor of Harper's Bazaar 


MISS CHARLOTTE L. EATON 
Assoc. Editor of Country Life & American Home 


HARRY V. ANDERSON 


Editor of Decorator's Digest 








Note the judges, the prizes and the rules 
of the contest. Enter your designs as soon as 


they are complete. 


A IY 5 gscinccisovexcctal $200.00 in cash 
BN ID. adeciccccsiccces 100.00 in cash 
3rd Prize................. 50.00 in cash 


4th Prizes...1 Oawards of $10.00 each 
Sth Prizes...10 awards of $5.00 each 


RULES OF CONTEST 


1. All interior decorators are eligible. 

2. All entries must include a color sketch of a room 
designed around an original rug pattern, plus a color 
sketch of a quarter section of the rug, showing in de- 
tail the rug pattern. 

3. The decision of the judges in all matters pertaining 
to the contest shall be final. 

4. In case of a tie, duplicate prizes will be awarded. 
5. All room designs entered shall be the property of 
the Mohawk Carpet Mills, Inc. to be reproduced, with 
credit, in any way they desire, but the rug patterns 


Mohawk< 


themselves shall be used for the manufacture of rugs 
only under the following condition: 

6. Any pattern which is accepted by the Mohawk Car- 
pet Mills, Inc. and from which an actual rug or carpet 
is woven shall win for the creator of that pattern a fee 
of $100.00 in cash, irrespective of whether or not the 
design wins a prize. 

7. This contest closes on April 20, 1935 and all entries 
must be postmarked prior to midnight of that date. 

8. All entries shall be mailed to Mohawk Carpet 
Mills, Inc., 295 Fifth Avenue, New York, N. Y. 


LJ 


PETS 


MOHAWE CARPET MILLS, 295 FIFTH AVENUE, NEW YORK, N. Y. 


1935, Mohawk Carpet Mills, Inc. 
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DYNAMIQUE 
CREATIONS 


BED ROOM ; LIVING ROOM ; DINING BOOM 


TRADITIONAL + CONTEMPORARY 







































~ JOHNSON FURNITURE CO. 


JOHNSON-HANDLEY-JOHNSON CO. 
GRAND RAPIDS, MICHIGAN 


JOHN STUART, Ine. 
Selling Agents 


Bs YORK SHOWROOMS STUART BUILDING FOURTH AVE. at 32nd ST. 
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that can be cut out and replaced so quickly with 


SEAMLOC BROADLOOM 


NK STAINS, cigarette burns, all the daily accident hazards to a carpet are 

reduced to near-zero when Seamloc patent-back carpet is marred. ONLY 
the ruined spot is cut out, a new piece the exact size is inserted and 
cemented in, and .. . presto! ... the carpet is new again. The patch is 
practically invisible because there is no sewing. The cost is negligible. 

This is a strong selling point when bidding for large contracts. Tell your cus- 
tomers also how Seamloc can be washed safely on the floor; can be inlaid 
in any of 29 colors and unlimited designs; can be re-shaped with little waste; 
how it lies flat as a pancake because its DOUBLE backing prevents buckling. 
Make your decorating job easy ... use Seamloc! 


VELMO UPHOLSTERIES d lI-S d SEAMLOC CARPET 

MOHAIR DRAPERIES ] Goo a an or { LEATHER WOVE FABRIC 
IMOUSTAIEAS 

L. C. CHASE & CO., INC., selling subsidiary of Goodall-Sanford, 295 Fifth Avenue, New York 

BOSTON CHICAGO DETROIT LOS ANGELES SAN FRANCISCO 
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This fabric distributed exclusively by Stroheim & Romann. 


srovmeur 1 Goodall-Sanford —{ ..maecs‘imn 


MOHAIR DRAPERIES 
INDUSTRIES 

L.C. CHASE & CO., INC., selling subsidiary of Goodall-Sanford, 295 Fifth Avenue, New York 

DETROIT LOS ANGELES SAN FRANCISCO 


BOSTON CHICAGO 
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FLOOR COVERINGS OF EVERY DESCRIPTION 
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As a natural evolution from the white rug, we 


present these Austrian Hand-Knotted floor cover: 
ings with cameo carved surfaces. . . . These rugs 
are made to order in a variety of designs and 


soft tints to suit your special requirements. 


PERSIAN RUG MANUFACTORY 
2 WEST 45TH STREET, NEW YORK 


Western Office Chicago Office 
816 So. Figueroa Street 56 East Erie Street 
Los Angeles, Cal. Chicago, Ill. 
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Fine Georgian Reproductions 























ig, we 

covel- : ; : 

nel Make This Interesting Comparison 

sol This 18th Century English mahogany sideboard with marquetry panels, 
imported English hardware and Old World finish, is a reproduction. Both this 

itt piece and the fine antique original, from which it was so authentically copied, 

| are on view in the Bristol galleries. It will be interesting for decorators 
to compare the original, over 150 years old, with the newly-made reproduc- 

i tion; the craftsmanship of 1770 with the hand craftsmanship of today; the 

ORY patina created by 150 years of wear with the Old World finish by Bristol. 

ORK Bristol invites you to see its entire collection of Georgian 

Office reproductions for the dining room, bedroom, and living room. 

ie Street 


Uh The BRISTOL COMPANY 


Manufacturers & Importers of Distinctive Furniture 


1ON Office & Showrooms - 319 EAST 62nd STREET, NEW YORK 
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The high-arching grace of the skyrocket . . . the diamond-studded sparkle of th 
Roman candle against a night of velvet darkness . . . these were the grace ani 
beauty that inspired Isabel Crocé to create “Fetes du Fer.” With its sweepin 
rhythm, its gay corals, yellows, silvers and rose, “Fetes du Fer” makes a distinctiv 
decoration for rooms of modern style. Have you seen this and other Imperia 
Washable Wallpapers in the special Decorator's line? If not, we urge you to as 
our franchised distributor to show them to you. He'll be glad to display thes 
papers, which by the way, are never shown among his commercial samples. If yo 
are not familiar with the Imperial Washable Wallpaper distributor in your cit 
please write us. Imperial Paper and Color Corporation, Glens Falls, New York 


COLORS AVAILABLE « Silver ground with coral, white, black and rose red design... Sunflowe 
yellow with brown, terra cotta and yellow design...White ground with white, grey, silver and blac 
design ... Marsh rose ground with chalk white, grey and silver design. © 1935, 1. P. 86.4 


a rnnins eahill WALLPAPER 
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THE 


THE INTERIOR DECORATOR AND THE 
FEDERAL HOUSING ADMINISTRATION 


U, to March first, the Federal Housing Administration spent 
over $42,000,000. on home modernization and repairs. James 
Moffett, Federal Housing Administrator, states that around 
$400,000,000. worth of jobs have been generated by the Better 
Housing program. The average borrower has been able to find 
several dollars additional for every dollar lent by the Gov- 


ernment. 


How can the decorating profession participate in the FHA pro- 
gram? The proper approach to this problem is clearly stated 
by Mr. Moffett in this issue after an exclusive interview with 


The Decorators Digest. 


Backing the conviction that the individual decorator as well as 
the entire decorating profession can perform a real economic 
and artistic function for the FHA, we have established a cor- 
respondent in Washington, D. C., who will give us a daily 


inter pretation of FHA activities. 


Each month The Decorators Digest will publish an article direct 
from Washington on some pertinent phase of Home Moderniza- 
tion, attempting in each article to give information that will help 
the decorator to participate in the FHA program. 


Through our Washington correspondent we expect to be helpful 
in giving the officials of FHA a truer appreciation of the real 
function of an Interior Decorator; and, by the same token, 
The Decorators Digest is in a position to answer questions from 
decorators and architects regarding any phase of the Federal 
Housing Administration pertinent to the decorating profession. 


Harry V. ANDERSON 
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a by the yard 


NOW AVAILABLE 
TO THE DECORATOR 


@ 
Carville —Aabeies 


CORPORATION 


Exclusive in Design ~ ~ ~ Limited in Distribution 


515 MADISON AVENUE 


U 
*We are pledged to the protection of the decorator defi- 


nitely established and our line has been so styled. Your 
cooperation is requested in fulfillment of our policy. 
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This is not a stage or moving picture set but the entrance hall and staircase of the 
President of Paramount, Mr. Adolph Zukor. On opposite page, a bedroom from 
“Sadie McKee”, designed by Fred Hope and E. B. Willis, and produced by M.G.M. 

















PICTURES - PLAYS - 


BY B. RUSS ELL 


Every decorator is interested in stage set- 
tings, and has learned something from them. 
Most of us, at some time or other, have had 
a client who admired a piece that she had 
seen in the theatre, and asked us if we could 
duplicate it. The result has been somewhat 
different, especially if this transpired in a 
New York apartment, for the client forgets 
that, as regards the stage, the designer is not 
only the decorator, but the architect as well. 
He is not bound down by badly shaped rooms 
with low ceilings and beams, misplaced win- 


THE DECORATORS 


AND DECORATION 


HERTS, A.I.D. 


dows and projecting girders. He does not have 
to cope with hideous mantels, and badly 
placed lighting fixtures. On the stage the ar- 
tist may build a room to fit his heart’s desire 
within, of course, the limitations of the pros- 
cenium arch, the exits required by the play, 
and the pieces of furniture prescribed by the 
dramatist. Furthermore, he is permitted to fur- 
nish an interior suited to the personalities of 
characters clearly described, who express 
themselves in a thoroughly vocative manner; 
whereas the poor interior decorator of real 
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life, is compelled to attempt to express the 
personality of a client which may be a totally 
absent quantity, or which, if present, is in 
most cases not revealed to him until after 
years of association. He must do a deal of 
guessing, unless he is permitted to foist upon 
the client the type of room that he himself 
admires, and which may turn out to be 
astoundingly inexpressive of the people who 
are destined to live in it. The decorator, there- 
fore, must not only be a fast worker, but an 
extraordinary psychologist as well. 
Nevertheless, this decorator has deeply in- 


pte 


fluenced scenic design. When my father and 


other pioneers were perpetrating Victorian 





atrocities in the “awful eighties,” stage set- 
tings were equipped with absurd wings, and 
presented a distinctly undernourished appear- 
ance as far as furniture and decorative acces- 
sories were concerned. The palace of Hamlet’s 


This is a view of a room from 

“Forsaking All Others,’ and 

shows the steps and multitudi- 
nous portieres of which the 


movies are so fond. 
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DECORA T O25. BIG 


A contemporary English living room in 
a country house. I suppose any of us 
could offer some suggestions for im- 
provement, but nevertheless this room 
from “Rain from Heaven” has a very 
agreeable and apparently authentic effect. 


wicked uncle presented the appearance of an 
ornately painted barn, while the drawing room 
of a contemporary country house might re- 
semble nothing so much as a marvelously mag- 
nificent brothel. 

Everyone must remember how true this was 
of the early days of moving pictures. Rooms 
were presented on the screen that never ex- 
isted on land or sea, and that could not have 
been lived in by ordinary people who desired 
to remain sane. Park Avenue apartments were 
shown, cluttered with rococo extravagances 


rented from so-called antique dealers, who 
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ae cal 


made quite a good thing of lending to Astoria 


studios for a very pretty sum the ormolu 
trimmed cabinets and gilt chairs, which they 


picked up at auction for a song. 


Of course all this has changed tremendously. 
The growth of good taste, current in decora- 
tion since about 1900, immediately influenced 
the stage. A high degree of realism was intro- 
duced; designers strove to give the setting of 
a scene a genuine pictorial quality, to create 
a picture into which the characters would fit, 
and which would bring to the audience an 
immediate suggestion of the quality of the 
play. Decorators themselves were doing the 
same thing. Neutral backgrounds came to be 
substituted for the brilliant green and red 
wallpapers which had been used in private 
homes before that. The same thing took place 
on the stage, in those early sets of Robert 
Edmond Jones, Lee Simonson, Livingston 
Platt and others. The taste of that time was 
dreadful 
fear of color prevailed throughout both fields. 


perhaps almost too meticulous. A 


Mr. Parsons was at the height of his glory, 


preaching the benefits of taupe and beige. 


Now, of course, the intelligent client is no 


longer satisfied to have a merely innocuously 





harmonious interior. The decorator today js 
the client’s physician, not of the inside of his 
body, but of the interior of his dwelling place, 
During the last twenty years, we have hecome 
less fearful of color than we were in the early 
stages of the revival of good taste, and even 
a note of surprise in a room, breaking in upon 
the harmony of the whole, is realized to be 
often desirable. 


The influence of the decorator upon the 
theatre and moving pictures is particularly 
evident whenever a wealthy house is to be rep- 
resented, for such interiors now resemble ac- 
tual Park Avenue apartments or Long Island 
homes, instead of being a conglomeration of 
elaborate banalities, as they were on the stage 
a generation ago, and in the movies less than 


a decade since. 


With the advent of Modern, we are witness- 
ing a partial return to neutral tones, and a 
new simplicity in both stage and moving pic- 
ture sets. In the latter field, practically every 
“smart” interior has been done in Modern for 
the past two or three years, almost to the 
point of nausea. Not that these rooms are not 
pretty good. The ones shown in the illustra- 
tions from the movies are not actually the best 
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that | have seen this season, but are fair aver- 
age examples, .a little too extreme and theat- 
rical here and there, but certainly not actually 
horrible, as they used to be. I for one, believe 
that the appearance of Modern in moving pic- 
tures has had a great influence on young mar- 
ried couples throughout the country. They 
have certainly tended to gain the impression 
that if one wants to be up to date and chic, 
one must have nothing to do with any of the 
historic periods. These confirmed and. aggres- 
sive modernists are actually convinced that 
this is the only style genuinely adapted to our 
contemporary way of life; to our modern size 
rooms, with their low ceilings, where every 
inch of space must be utilized to the utmost 
advantage. They would, without a moment’s 
hesitation, deprive us of all the grace and 
charm that are present in a fine French or 
English room, although we know that thus 
far nothing has been created in the Modern 
style half so beautiful as the really good 
things of the Eighteenth Century. But these 
propagandists do not believe that we should be 
surrounded by beauty. They argue that it is 
quite sufficient to enjoy such luxuries by a 
visit to one of the museums. They are con- 
vinced that if homes are pleasant and _har- 


















































monious it is quite sufficient, or at most, as a 
special concession, they permit us to fit a few 
of our old pieces in a Modern setting. I ad- 
mit that they sometimes do this with great 
success. 


The public has certainly learned much from 
what it has seen in the theatre and in the 
movies and has no doubt been awakened to a 
greater sense of the need for the employment 
of decorators, in part through these influences. 
It must also be pleasant for decorators to see 
on the stage and screen rooms that are well 
studied and consistently carried out. It is 
really astonishing to what lengths the studios 
carry their researches into this field. When a 
castle in Bohemia is to be portrayed, a group 
of investigators ferret out (God knows where) 
photographs of what such buildings actually 
look like; when a bank president’s office is to 
be represented the result is usually quite a 
convincing one. This progress has been as 
extraordinary as the technical advance in 
lighting and other scientific improvements, but 
has followed closely, season by season, the 
changes in the field of normal decoration it- 
self. Unfortunately, settings upon the screen 
are flashed before us with such rapidity that 
we cannot gather very much instruction from 
them. In the theatre, on the other hand, we 
are permitted to sit and study a good set, and 
I am sure there is not a decorator but will ad- 
mit that he has learned something from some 
of these opportunities. Thus we see that the 
influences have been reciprocal. It is not alto- 
gether possible to say which is the chicken and 
which the egg, but I am inclined to believe 
that home decoration has had more effect upon 
scenic design than the other way round. 


A living room interior in the 
Early style 
“The Old Maid”, designed by 


Stewart Chaney. This repre- 


Victorian from 


sents a room in a Gramercy 


Park residence about 1840. 



















THE FEDERAL HOUSING ADMINISTRATION 


“IF YOU INTERIOR DECORATORS WANT 
YOUR SHARE OF THIS GREAT VOLUME 
OF NEW BUSINESS, I SUGGEST THAT 
YOU MAKE 


AN AGRESSIVE ATTEMPT 


TO GET IT."—JAMES A. MOFFETT, 


FEDERAL HOUSING ADMINISTRATOR, 
STATES IN HIS INTERVIEW WITH THE 


DECORATORS DIGEST. 


Washington, D. C., March 10 
cooperation and the help which the interior 


Praising the 


decorators and the architects of the country 
have shown toward the Federal Housing Ad- 
ministration, James A. Moffett, Federal Hous- 
ing Administrator, today outlined definite ways 
in which members of the building professions 
may further profit by the Better Housing Pro- 
gram now being promoted by more than 6,100 
Better Housing Committees throughout the 
country. 

In an exclusive interview with The Deco- 
Digest, Administrator Moffett 
marized briefly the accomplishments of the 
Better Housing Program and envisioned even 


rators sum- 


more rapid strides toward recovery in the 
coming two years. 

“There is probably no profession in the en- 
tire country which is more concerned with 
the success of the Federal Housing Adminis- 
tration than that of the interior decorators,” 
said Mr. Moffett, “and the Administration of- 
fers all its facilities in the way of publicity 
and ideas to members of the interior decorat- 
ing and architectural professions so that they 
may profit through its activities and at the 
same time promote the program.” 

Practicing what he preaches, Administrator 
Moffett’s own office building, the old Depart- 
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James A. Moffett 


ment of Justice building in Washington, has 
been entirely remodeled and redecorated by 
the owners. As the Housing Administrator 
talked, workmen were adding finishing touches 
to the interior decorating. 

“You know the biggest part of my job as 
your Housing Administrator,” Mr. Moffett told 
The Decorators Digest, “is to find ways and 
means of increasing your business, for funda- 
mentally that is the very first objective of the 
Better Housing Program—the revitalizing of 
private building industry, one of the corner- 
stones of true economic recovery. Only in that 
way can men and women be returned to em- 
ployment on a permanent basis.” 

Mr. Moffet stated that the American prop- 
erty owners, up to the first of March, second 
milestone along the Roosevelt Recovery High- 
way, had borrowed more than $42,000,000 from 
their local banks and other private lending 
institutions under the Housing insured loan 
plan. This has been spent exclusively in per- 
manent improvements to their properties, 
chiefly homes. He called attention to the sig- 
nificant fact that actually around $400,000,000 
worth of jobs had been generated by the Bet- 
ter Housing Program. When the attention of 
the property owner was focussed upon his mod- 
ernization needs, it was pointed out, he had 
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HOW IT WORKS 


dug up several dollars in cash to every one 
borrowed for this purpose. 

Mr. Moffett then called attention to the 
tremendous market which has been, and still 
is being created for American interior deco- 
rators and many other lines of business. He 
said that the share of business which individu- 
als or firms capture is largely up to their own 
efforts. 

“This great new market has been created or, 
perhaps more accurately, uncovered by the 
Better Housing Program. If you interior deco- 
rators want your share of this great volume of 
new business, I suggest that you make an ag- 
gressive attempt to get it. Go after it. You'll 
get your share,” the Administrator admon- 
ished. 

Asked for specific suggestions for increas- 
ing the business of the interior decorator, Mr. 
Moffett pointed out several ways in which 
decorators all over the country have profited 
since the Better Housing Program got under 
way last August. 

“The first thing the local decorator should 
do in taking advantage of the National Hous- 
ing Act is to attend the meetings of his or her 
local Better Housing Committee,” suggested 
Mr. Moffett. “In this way he would familiar- 
ize himself with the housing and redecorating 
situation right in his home locality and he will 
be able to get many definite prospects for his 
type of work. Every modernization job offers 
a potential customer. There were on Febru- 
ary twenty-seventh more than 100,000 of them. 
At the same time, he will learn just how much 
or being planned for 
locality and will have a concrete basis to go 


is being spent in his 


on, instead of merely shooting in the dark. 


“For instance, the Administration has made 
a job analysis of twenty-three typical cities 
and learned that for each thousand homes in 
any given community there are probably 
1,140 jobs waiting to be done. Of this total, 
155 are definitely interior decorating jobs, or 
13.6 per cent of all the homes in the com- 
munity you serve. 


“But you do not have to visit a thousand 
homes to get these 155 jobs. Your local Bet- 
ter Housing Committee probably is conducting 
a house-to-house canvass for the very purpose 
of learning for you exactly where these jobs 
are. You can find through intelligent use of 
this canvass, supplemented by a canvass of 
your own. 


“First, of course, learn for yourself how the 
Federal Housing Administration makes it pos- 
sible for the property owner to borrow money 
for modernization at very reasonable rates from 
his bank or other lending agency, with from 
one to five years to repay the loan. And be 
sure to note that these loans require no col- 
lateral and no signatures other than those of 
the owners. They are character loans strictly, 
made at the discretion of the lending agency, 
which is insured against loss, up to twenty 
per cent of all its loans by the Federal Hous- 
ing Administration.” 


Administrator Moffett is a great believer in 
the value of intelligent advertising, and said 
advertising is a potent factor in the success 
of the Better Housing Program. 

“You read The Decorators Digest to keep 
up with the ever-changing developments of 
your profession,” Mr. Moffett pointed out, 
“and people read their local newspapers to 
keep abreast of conditions in their home lo- 
calities. If they read that John Ten Eyck is 
in the decorating business, tney will remem- 
ber him when it comes time to spend the 
money which they have borrowed—or dug up 
out of their pockeis—to spend on home and 
other property improvements.” 

Novelty in ideas is definitely necessary for 
the decorator if he wishes to maintain his po- 
sition in the keenly competitive business world 
today, believes the Federal Housing execu- 
tive, and it is increasingly imperative that 
members of the decorating profession try novel 
methods of building business. 

“When competition is keen, the way to at- 
tract attention to yourself as an interior deco- 

Continued on page 86 
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THE 


DECORATOR 


AND HIS 


FABRICS 


BY ALBERT M. LEACH 


COW hat are the highlights of the new 
S The Chinese influence is delightfully spring fabrics, taken as a whole? I haven't 


expressed in this printed percale. ” i 
1 eccdl cay oT shopped around much and I'd like to get a 


P Machine quilting in a tile patterned bird’s eye view of what is smart and important 
cotton suede cloth. H. B. Lehman-Connor Co. for spring.” If this conversation should take 
KR Chevron stripes of tiny Cellophane place between a decorator and ourselves, the 
strands ae eo — material. points we would stress, after having covered 
I Rope satis p Bene yh aie cotten fer the market thoroughly and obtained a pretty 
slip cover cloth. Johnson & Faulkner. clear picture of it from all angles, are these: 
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First on our list would come quilting. While 
quilting has been with us for some time now, 
after having been revived a while ago in 
London (and smart English women are still 
madly quilting at parties, home and while tra- 
yelling), it has not reached such a great 
height of popularity as it has this spring. The 
new quilted chintzes are especially lovely. In 
some, the quilting merely outlines the design 
while in others the whole background is finely 
quilted and the design is left in relief. 

As you may know, there are four types of 
quilting; hand made, hand guided machine, 
machine made, and woven (matelasse). The 
price depends largely on which of these types 
is employed, the hand made being the most 
expensive. Then, too, there are different 
weights, suitable to use for draperies or up- 
holstery. Plain quilted fabrics without patterns 
include chintz, taffeta, satin, velvet, rep and 
even sateen. We doubt if there’s a smarter 
fashion in fabrics just at present. 

Next, we should be inclined to mention the 
new woven cottons. Never have there been 
such smart materials at such moderate prices. 
“Cotton is king,” without question, when it 
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N This new matelasse woven on a loom 
has the appearance of a hand quilted fabric. 
J. H. Thorp & Co. 


G. A hand blocked print in a new English 
chintz design of spring flowers. 
Stroheim & Romann. 


comes to producing materials that cause such 
exclamations of enthusiasm and delight. Geo- 
metric designs reign in these fabrics, with 
stripes, plaids, checks and ribs the most fa- 
vored types. Some are very simple and quite 
provincial in feeling, while others of them are 
as sophisticated as can be, especially the ones 
of modern derivation. But all offer the deco- 
rator unlimited possibilities when it comes to 
looking for something with distinction and a 
wide variety of uses. 

Texture plays an important part in the 
smartest of these new woven cottons. Heavy 
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slub weaves, coarse homespun effects, ribs, 
nubs and novelty yarns create effects that are 
both stunning and original. And yet,’if you 
want them, there are just as many smooth sur- 
faced cottons that are just as smart. These are 
generally more traditional in feeling. Cotton 
damasks, brocatelles and velvets have reached 
new “highs” in smartness and charm. We can 
only say that never before has so much been 
done with cotton in the decorative fabric field. 


Mohair would come third on our list of out- 
standing fabrics featured this spring. We're 
pretty excited about what has been happening 
in the field of mohair materials, both woven 
and printed. From a back seat two or three 
years ago, mohairs have come steadily to the 
fore until now they cannot be overlooked in 
summing up the highlights of the decorative 
fabric market. The new mohair prints are, to 
us, among the loveliest things to be seen. 


The new woven mohair upholstery fabrics 
are just as smart. Texture interest is keen, 
with clever use of ribs, checks, serge weaves, 
cut and uncut combinations and _ novelty 
weaves to be found. Needless to say, all these 
mohairs are guaranteed mothproof with the 
manufacturers ready to make good on any 
complaint on this score. 


No summary of the spring fabric picture 
would be complete without mentioning Cello- 
phane. While Cellophane fabrics are limited 
in use, they come in such smart effects and 
colors that they deserve the attention of every 
alert decorator. The range of materials is 
large, running from sheer curtainings to heavy 
cut velvet—yes, of Cellophane. The most suc- 
cessful Cellophane materials are combined 
with cotton or rayon to prevent slipping of 
the tiny strands, For cool looking summer 
draperies, we can think of little else that 
would do as well as shimmering Cellophane 
in a cool color. 


The recent progress in producing water- 
repellant chintzes certainly deserves a place 
on our list of outstanding features. After 
months of testing and experimenting one firm 
has brought out such a fabric that is abso- 
lutely water-resistant, liquor and spot proof. 
Yet it can be cleaned with soap and water, 
and ironed. This chintz comes in a range of 
five lovely designs suitable for many uses and 
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Indicative of the new textured effects in 
mohair is this new lateral stripe number. 
L. C. Chase & Co. Opposite page: Top, the 
more sophisticated type of texture is well 
expressed in this silk and cotton fabric. 
Seeley Scalamandre, Inc. Bottom, pre- 
Shrunk by the Sanforizing process, this 
handprinted linen is a perfect slipcover 


material. Herter-Dalton, Inc. 


now increased in use by this practical feature. 

Another firm has just marketed a soft sup- 
ple fabric, very similar to chintz, in lovely 
clear colors. This is absolutely waterproof but 
still it can be washed like any piece of percale 
or muslin! It’s known as “Revolite.” 

While we are on the subject of practical 
features, we must note the great increase of 
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interest in pre-shrunk materials—as important 
a step in the betterment of slip cover making 
as we know of. Only introduced a short time 
ago, Sanforized fabrics have taken such a hold 
on the consumer, that there is practically no 
stock today which does not include some San- 
forized fabrics. Both linens and cottons can 
be had pre-shrunk, in a wide variety of printed 
and woven designs. The great advantage, of 
course, is in the fact that slip covers can be 
cut absolutely tight without having to allow 
for shrinkage in future cleanings. 

Speaking of slip covers, we certainly want 
to include slip cover materials in general on 
this list. We don’t know when we have seen 
so many smart, usable slip cover fabrics in the 
showrooms. They can be had in any conceiv- 
able type of design, although there is a prefer- 
ence for the small-scale patterns that are most 
usable. Lots of stunning stripes and small 
geometric patterns are shown as well as inter- 
esting weaves without pattern. Cotton is a 
prime favorite for slip coverings but there are 
linen, cotton and linen, rayon and jute, too. 


Most of these special slip cover materials 
come in a light, closely woven quality that is 
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excellent for the purpose. Many of them have 
a dust-proof finish that adds to their practi- 
cality, and as far as color fastness goes, there 
isn’t one out of ten that isn’t sun and tub 
fast. These qualities, plus the pre-shrunk fea- 
ture, give the decorator greater opportunity to 
do a smarter slip cover job than he has ever 
done before. And one more point that mustn’t 
be overlooked, the Ziperoff slip cover with its 
Talon fasteners and under-chair anchors which 
make it practically “removable upholstery.” 


The return of interest in fine quality 
chintzes is, by all means, deserving of a place 
on our list. For some time there was a gen- 
eral feeling that glazed chintz was slipping 
from the decorator’s realm because of price 
competition. Instead, however, chintzes have 
become smarter than ever, with some of the 
loveliest designs and colors yet used. Many of 
the smartest new chintzes are hand-blocked 
screen prints in distinctive large-scale designs 
that were formerly found only in imported 
chintzes twice as expensive. There is also a re- 
vival of interest in the charming naturalistic 
English florals buried for a while under the 
Classic-modern patterns of last year. 


From the design standpoint the present 
Chinese influence is most deserving of a place 
on our list. It is new and it is smart, besides 
being suitable for use in practically all eigh- 
teenth century settings and most modern ones. 
We see it in printed linens, chintzes and 
cretonnes; in woven damasks, brocades and 
tapestries; in sheer gauzes, voiles and ninons. 


Last but not least on our list of fabric high- 
lights for this spring comes the general color 
picture. Of course, there has always been color 
.in the fabric field, but it seems to us that the 
color story this year is more important and 
truly exciting than it has been for a great 
many seasons. Probably it’s because of the 
sharp contrasts, the great amount of white, the 
two and three color combinations, that this is 
so. One can’t see such combinations as char- 
treuse and navy blue, turquoise blue and 
chocolate brown, eggplant and white, coral, 
emerald and gray, without feeling that it is 
certainly a most dramatic season of color. 

What are the smartest colors for spring, our 


questioning decorator asks. Briefly, they are 
these: 


Naturalistic plants and florals are 


important in the fabric design 
picture for spring. This strinking 
sanseveria pattern, printed on a 
heavy duck, is a fine exampie. 


The Greeff Co., Inc. 


In the blue family, aquamarine, delphinium 
and deep blue; in the green family, emerald, 
chartreuse and bottle green. The brown fam- 
ily stresses chocolate, mahogany and beige; 
while in the yellow family lemon and Chinese 
yellow are most important. The red family is 
popular, ranging from delicate shell pink 
through mandarin red to eggplant and _bur- 
gundy. Watermelon pink is a smart new shade. 

White is still extremely important in off- 
shades. It is most often used in combination 
with one or two of the bright deep tones. 
Gray is quite strong, and black as a back- 
ground color for brilliant jewel tones is fre- 
quently seen. 
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WHERE SHALL WE HOLD THE 1935 
CONVENTION OF THE A.LD.? 


BY FRANK W. RICHARDSON, PRESIDENT, A.I.D, 


FOREWORD 

In connection with the selection of the next 
convention place, it has been decided to pub- 
lish the questionnaire in The Decorators 
Digest in order that all readers of this mag- 
azine may be acquainted with the plan; 
those readers that are not members may find 
it desirable to attend the conference in order 
to become acquainted with the Institute 
through contact with the membership. There 
will be many open meetings to which such 
decorators would be welcome. The question- 
naire will not be sent out individually, as 
originally planned, and it is hoped that all 
members will consider this information suffici- 
ent to enable them to express their opinions 
concerning the appropriate place. 


On June 17, 1935, the fourth annual con- 
vention of the American Institute of Decora- 
tors will hold its opening meeting, in accord- 
ance with the By-Laws. Sessions will follow 
through the week on the 18th, 19th, 20th, 21st. 

The place is yet to be determined by the 
Board of Governors. In order that the selec- 
tion may be appropriate and have wide ap- 
proval, all members are this year given the 
privilege of stating their preference of those 
places tentatively selected by the National 
Board of Governors at the meetings held in 
Baltimore in January. 

Will you kindly send your response to the 
National Headquarters Office at your earliest 
convenience, so that due notice may be given 
of the place chosen and that adequate ar- 
rangements may be made. 

We are seeking to secure the general ex- 
pression of opinion of the membership and 
would appreciate having indication of choice 
from all members, first, second and third. 


NEW YORK CITY: The 1934 conference 
was held in this city. Members attending the 
1932 “floating conference” to Bermuda visited 
New York prior to departure. It is known that 


the majority of decorators visit the New York 
market at least once a year and would there- 
fore welcome the opportunity of combining a 
business trip with attendance at the confer- 
ence. However, even though New York would 
always be considered the most appropriate 
and practical place for the conference, other 
cities have not yet benefitted by the attendance 
of our members at large. Other suggestions 
should therefore be given due consideration. 


GRAND RAPIDS: After the organization of 
the Institute in Grand Rapids in 1931, it was 
considered desirable to return to Grand Rapids 
at some future date to hold a conference in 
that city. The location of this city gives mem- 
bers affiliated with the Michigan, Minnesota 
District, Wisconsin, Illinois and Ohio Chap- 
ters a greater opportunity to attend. Grand 
Rapids is also a market for decorators and a 
business trip could properly be combined with 
attendance at the conference. 


CALIFORNIA: Headquarters in Los An- 
geles. Trip to San Diego with a special “Deco- 
rators Day” at the California Pacific Interna- 
tional Exposition from which, we are told, we 
would derive much national prominence and 
publicity. The California members have ex- 
pressed a keen desire to have the conference 
in their State. Special railroad rates will be 
afforded all visitors to California this summer, 
due to the Fair. 


MACKINAC ISLAND; The Grand Hotel af- 
fords the combination of a recreation period 
and week of business sessions that should 
warrant consideration. Rooms with meals 
(American Plan) from $7.00 to $10.00 per 
day. Swimming, golf and other outdoor facili- 
ties are available. Round trip railroad fare to 
Mackinac Island, Michigan, from Los Angeles 
is $102.00; from Chicago, $16.00; from New 
York, $49.50; from Cleveland, $23.10; from 


Continued on page 94 
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Ruth Reeves, painter and textile 

designer, with a group of modern 

fabrics and rugs inspired by the 
old documents. 


‘ 


CONTEMPORARY 


BY HARRY V. ANDERSON 


Tie amazing thing to anyone who has fol- 
lowed Ruth Reeve’s designing career is her 
various “textile periods.” Since her debut into 
our contemporary textile world every source 
with which she has come into vivid contact, 
whether it was landscape or a still life, her 
children, poetry, old American botanical books, 
the city’s architecture and life, her Siamese 
cats, Primitive American period sources, Ren- 
aissance polychronic floors, or 18th Century 
English wood carving—they were all grist to 
her mill. In other words, life about her became 
her “source material”. 

One remembers that first American De- 
signers gallery exhibition in 1929. From her 
little stone house in New City, New York, 
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Line plate from an original etch- 
ing, used in “Daphne and Chloe’; 
published, The Limited Editions Club. 
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AMERICAN DESIGNERS 


came the printed table cloth, “Petit Dejeuner” 
(Miss Reeves, who is Mrs. Donald R. Baker 
in conventional life, had just come back from 
seven years of living and working in France) ; 
and the amusing toile, like a line engraving 
of bathing the baby in a welter of children, 
neighbors, cats, and domestic factotems in 
front of a pot-bellied station stove, was one 
of the outstanding “pieces” in this group. 
Here were breakfast still-lifes and family 
ceremonies, common to every country house- 
hold, but put down in textile pattern by the 
artist who had drawn her sources from her 
sketch-book (to quote Miss Reeves, “the most 
fundamental book for the industrial designer 
to keep on tap, and always his most cre- 
atively fruitful form of research’). 

Not only was Ruth Reeve’s own life re- 
corded in her patterns, but in this same exhibi- 
tion was shown the seven foot hand-printed 
wall panel, the first of a series of many which 
she has since printed, of the Van Orden family. 
At the second exhibition of the Gallery one 
remembers, too, the Delano Longfellow past 
and current family history draperies. This 
illustrative record of a person or a family 
incorporated into a useful work of art is as 
old a story to the artist as the illuminated 
manuscripts and the stained glass windows 
of the cathedrals of the middle ages, or the 
French and English toiles of the 17th Century. 
But it remained for Ruth Reeves to be com- 
missioned to print a modern textile design with 
this theme. 

In 1930 came the big International exhibi- 
tion of glass and cotton textiles sponsored by 
the American Federation of Arts and given 
its first showing at the Metropolitan Museum 
of New York City. To cooperate with her in 
this experiment of such enormous textural as 
well as decorative possibilities, Miss Reeves 
applied to W. & J. Sloane. 

For them the project was purely promo- 
tional. For Ruth Reeves, it was her initial 
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“Ceres” 1931 period, printed in 
sepia brown on robins egg blue voile. 
Audac Exhibition, Brooklyn Museum. 





“Double-headed Serpent” printed 
in black on rough yellow linen. 1931 
Audac Exhibition, Brooklyn Museum. 
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chance to experiment with fabrics of which 
she had had no previous printing knowledge. 
In the main her subject matter was much the 
same here as in the American Designers Gal- 
lery “bracket”, i.e.. her paintings and her 
sketches. But it was subject matter conditioned 
by her self-imposed limitation of positing 
imaginary rooms in a country house where 
her given textile pattern would presumably 
have meaning. Then there were the actual 
textures she found (often discovered) in the 
cotton market and which in many instances 
helped and at the same time limited her 
in deciding her subject matter. Altogether it 
was a big jump ahead in textural experience 
from the linen silk period of her earlier ex- 
pressions in 1929. 

As an actual fact in this particular output, 
when Miss Reeves came to count up, she had 
used thirteen different types of cotton fabric 
to carry her various designs. She was the 
first to print a drapery design on terry cloth, 
for instance; and then there was the experi- 
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A, B, C: Progressive stages in the use 


of an original painting as the inspira- 
tion for this Hudson River fabric. 


ment on cotton field with the design in one 
color combination on one side and another 
on the opposite side; just what for is prob- 
ably still a mystery to Miss Reeves herself, 
although at the time she stoutly maintained 
that such an idea might be worked out in 
portieres giving out into two rooms of diff- 
erent color schemes. Its real raison d’etre was 
probably Ruth Reeve’s constant passion to 
experiment! 


Continued on page 59 
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GETTING BUSINESS 
THROUGH ADVERTISING 


NO. I—PUBLICATION ADVERTISING 


This article, the first of a series, was written by the President of a New York Advertising Agency 


1 fF there were such a person as a Commissar 
of Advertising, I would probably be taken out 
and shot at five a.m. on a dark and dreary 
morning for voicing the opinion that advertis- 
ing is neither the only nor the best way for 
a decorator to get additional business. You and 
I know of better ways. 

If Mrs. Smith sees Mrs. Jones’ home and is 
charmed by the originality of its decorative 
treatment, she may say, “Who did such a per- 
fectly swell job for you?” and if Mrs. Jones 
is of the right sort, she'll say, “Why, Miss 
Black did everything and I’m so pleased, I’m 
telling all my friends about her work.” Now 
if this imaginary scene had actually taken 
place, Miss Black would very likely find her- 
self the recipient of a few new clients. Re- 
gardless of the type of business, word-of- 
mouth advertising is undoubtedly the best, 
and it costs nothing. 

But since word-of-mouth advertising cannot 
be actuated by the decorator, some other 
means of impressing prospective clients must 
be used. I have broken down the various types 
of advertising into three groups: Publication 
Advertising, which includes newspapers and 
magazines; Direct Mail, which includes book- 
lets, folders, etc.; and Publicity and Promo- 
tions. Each of these three divisions will be the 
subject of a separate article. 

When a decorator, after much pestering by 
agency, newspaper or magazine solicitors fi- 
nally comes to look into the question of ad- 
vertising her business, the first question she 
should determine is, “How much can I afford 
to spend?” Unless a sensible figure is first 
established and rigidly adhered to, you may 
find yourself snowed under a mountain of ad- 
vertising bills entirely out of proportion to the 
amount of business you are doing. We usually 
advise our clients to spend up to three per 
cent of gross business. This figure represents a 
budget which any business can safely stand. 


THE 


Having decided how much to spend, you 
should then turn your attention to the ques- 
tion of how best to spend the money. If you 
are considering publication advertising, you 
should first ask yourself, “What publication 
is read by the people I want to reach?” On 
the correct answer to this question hinges the 
resultfulness of your advertising, for the best 
advertisement in the wrong publication must 
surely end in failure. 

Because of their short life and poor repro- 
duction of illustrations, we do not usually rec- 
ommend newspapers. Some papers, however, 
have weekly decorating sections with high 
reader interest which entitles them to careful 
consideration. Where rotogravure pages are 
available, excellent reproduction of illustra- 
tions is possible. Yet, because of intensive 
coverage of a specific area, newspapers are 
excellent for publicizing a definite territory. 

Magazines have certain advantages which 
make them a prime choice for the decorator’s 
advertising. There are magazines devoted en- 
tirely to decoration or the home in general; 
there are magazines catering to certain defi- 
nite interests by which the decorator may 
gauge the type of reader: sports, society, fash- 
ions, etc. Whatever publication or publications 
you decide to use, be sure the people you want 
to reach read it. 

There are other advantages in favor of 
magazines: the relatively small page size 
which increases the attention value of an ad- 
vertisement; the excellent reproduction of 
photographs; their long life; the distinction 
which pervades a magazine advertisement. 

Let’s suppose that you have decided on the 
publications in which you want to advertise. 
Now that you’ve bought the space, what are 
you going to say? 

Decorators’ advertising may be divided into 
five groups: Card advertising, in which only 

Continued on page 76 
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NATIONAL NEWS 


NATIONAL COMMITTEE 
MEETINGS 


Combined Committees 


February 8 at the National Headquarters 
office, meeting of the combined Committees on 
Constitution and By-Laws and Rules for Prac- 
tice, Code of Ethics and Regulations. 
Executive Committees 

February 7 at the Architectural League Club 
House, meeting of the combined Executive 
Committees of the Architectural League of 
New York and the American Institute of 
Decorators, with reference to the National 
Exposition of Architecture, Decorative and 
Industrial Arts. 

Committee on Education 

February 6 at the Art-In-Trades Club, New 
York City. 

Executive Committee 

February 15 at the Art-In-Trades Club, 
New York City. 

Executive and Exhibition Committees 

February 5 at the Art-In-Trades Club, New 
York City, meeting of the Executive and Ex- 
hibition Committees for the National Exposi- 
tion of Architecture, Decorative and Industrial 
Arts. 

Membership Committee 

February 5 at the National Headquarters 
office. 

Publicity Committee 

February 18 at the Art-In-Trades Club, New 
York City. 

February 25 at the Art-In-Trades Club, New 
York City. 

Trades Relations Committee 

February 5 at the Art-In-Trades Club, New 
York City. 

February 21 at the Art-In-Trades Club, New 
York City. 

Advisory Board 

February 26 at the Art-In-Trades Club, New 
York City, meeting of the Advisory Board of 
The Decorators Digest. 


The dates for the National Exposition of 
Architecture, Decorative and Industrial Arts 
to be held at the Grand Central Palace in 
New York City, have been advanced to Oc- 
tober 10th to the 19th inclusive. 

” 

On February 21st, 1935, members of the 
Trades Relations Committee of the A.LD., 
and the Chairman of the Trades Relations 
Committee of the Decorators Club, attended 
a luncheon meeting at the Art-In-Trades Club, 
to meet Mr. W. N. Sutherland of the Bigelow- 
Sanford Carpet Company. 

. 

Mr. Sutherland addressed those present rel- 
ative to a plan that had been presented to 
members of the Illinois Chapter of the A.I.D. 
on January 29th, in Chicago. 

Mrs. Gertrude Gheen Robinson of the New 
York State Chapter lectured at the Metro- 
politan Museum of Art on March 10th, on 
the subject “Color in Room Arrangement— 
Historic Backgrounds.” 

- 

The National Treasurer announces the rat- 
ing of the Chapters regarding membership 
dues as follows: 

Minnesota District Chapter, 100 per cent 
paid up. 

Maryland District Chapter, 1 member in 
arrears. 

Rhode Island State Chapter, 1 member in 
arrears. 


ANNOUNCEMENT 


The Herter Looms is retiring from business. 
They have discontinued the manufacture of 
hand woven tapestries and fabrics and have 
given their entire equipment to the Associa- 
tion for Improving the Condition of the Poor 
(A.LC.P.) which will operate the looms in 
the manufacture of carpets and rugs and up- 
holstery fabrics. 

Continued on page 78 
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BY LEE CANNON 
PRELUDE TO SUMMER nitely white shades are losing their esteem 
because they have become so commonplace. 
: Everywhere we go we hear the A better and surer choice will prove to be 

WW: prevailing opinion expressed that either a natural color, beige or gray. 

_ Wie, there is a definite return to elegance. All of which brings us to a consideration of 
“+ This is evident on every side in fab- the pastel colors now being seriously employed 
rics, floor coverings and furniture; fabrics by decorators in formal Summer decoration. 
reflect the trend through their luxurious A number of fabric manufacturers, already 
weaves and subtle coloring, floor coverings in aware of the important aspect of this growing 
their new textures and patterns, and furniture trend, have added to their regular line an 
in a return to authentic period examples. extensive range of materials in heretofore un- 

a a a ’ available pastel hues for slip covers and up- 

‘ : é holstery. These include the rare aquamarine, 
era! All Winter long we kept a watchful eye 2 : 

é French gray, Wedgwood blue, pale lemon, 
on these places for slants on decorating favor- ‘ 
P , a P amethyst, and quartz-brown colors. Inciden- 
ites for sunshine living that were then in the ; 
meking and which we could with ousenes tally the list should be your cue as to the 
gees on to you as being indicative of definite important place the jewel colors will occupy. 
summer trends. There has been real excite- Ruffles for casual rooms, and fringes for 
ment over color. And, praise be, we can re- more formal ones will be the rule. Trimmings 
port that there has been an about-face from will be of cotton, cellophane, wood—and a 
the proverbial grass-greens, bright blues and new one, metal! 
whites. So, if you have been thinking in terms 
of cool blues and greens, as we all have for New York contributes metal to the galaxy 
years, then you have been following the wrong of elements constituting urban style. The final 
tangent and we hasten to set you aright. gleaming touch! We refer to metallic papers, 

fabrics and accessories. 

The favored colors are definitely warm ones, Pattern, paradoxically, is important—and it 
all new, and possess an éclat that is irresis- isn’t. By that we mean that the type of your 
tible. There is, for instance, a dark green-blue decoration will dictate the ‘pattern that is em- 
without a trace of yellow about it that is a ployed. And if your preference is for perfectly 
prime favorite with decorators doing the bet- plain materials, self-colored, with plenty of 
ter work. The reds are dark, too, except the texture but hardly any pattern at all, then no 
cherry and raspberry hues, and there is a fas- one can be surer than you, for texture is being 
cinating coppery shade with no suggestion of stressed more than ever in draperies and up- 
the tiresome rust. Colonial yellow is high on holstery—and in rugs and even slip covers. 
the preferred list, and bids fair to be one of Grenadier stripes and Scotch plaids in stun- 
THE colors for the Summer season. Gunmetal ning combinations of color are surpassed in 
and puce are two colors that will prove inspi- smartness only by the lattice design and by 
rational to the decorators who are adept at polka dots. Both these motifs carry the final 
handling difficult color schemes; combined word of style regardless of the size of the 
with orange, now growing in popularity, they pattern which they may constitute. 
can be depended upon to produce new and 
stimulating interiors. Gray is extremely im- Remember today one has to be practical in 
portant for Summer decoration, and when used everything, and the element of surprise is the 
with one or more of the colors already men- top note in decoration. The more surprising 
tioned offers exceptional possibilities for com- details you “pull” in your work, the more en- 
mendable effects. Chalk white and all the defi- viable will be your reputation as a decorator. 
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FURNITURE 

About this time of the year desper- 
ately serious cases of ennui, caused 
by too-long association with jaded 
rooms, are brought to the decorator’s 
attention. The Modernist prescribes 
strong, bright colors in big doses as 
a remedy, but this has its dangers as can be 
observed in the reckless results from inexpert 
hands that greet the eye at every turn. A 
smarter remedy is to follow the example set by 
a few alert decorators who are successfully 
employing various tints of white in broad 
areas over walls, ceiling and floor to form a 





new contrasting background for furniture in 
definite colors. 

Marquetry pieces will always be in good 
taste for, as examples of color in furniture, 
they have always been associated with the 
aristocratic. Schmieg, Hungate and Kotzian, in 
their newly enlarged showrooms, have perhaps 
one of the finest and largest offerings of mar- 
quetry in the East. Their collection includes 
beautiful William and Mary cabinets bearing 
historical seaweed patterns in panel arrange- 
ments, as well as fine Queen Anne walnut wall 
tables with insets developed in rare woods. 

Painted furniture perhaps expresses most 
dramatically the favored combination of color 
with white backgrounds. John Widdicomb, 
Inc., have several fine examples of Adam and 
Hepplewhite designs authentically decorated 
in the Angelica Kaufman manner. The Nahon 
Co. have expressed this new note in the latest 
contribution to their fine line of furniture, 
namely a small canopied bed painted Adam 
blue and old ivory, with posts bearing a clas- 
sic spiral design terminating at the top with 
turned lotus cups. The thing about this new 
bed which will appeal most to you is that 
when used in the average apartment bedroom 
it does not give a crowded look. The May- 
flower Shops have a small upholstered Adam 
love seat—a graceful thing— painted and 
carved, that would be perfect in the same 
room with the bed just mentioned; or it could 
be given a more important place in the cir- 


cular bay window of a formal drawing room. 

To this trend of brilliant color contrasted 
against light walls Palmer and Embury con- 
tribute hand-tooled leather cabinets. And we 
can think of no effect more richly satisfying. 
One of their cabinets, decorated in green, tan 
and red against a black background, is 
mounted on a mahogany Chippendale base. 
Another cabinet, covered in green tooled 
leather on a gold background, has an Early 
Georgian base elaborately carved and gilded 
in an authentic manner. 

In our rounds we discovered two rare pieces 
of colored furniture at Jacques Bodart. One, 
a Louis XVI table of the period, is painted 
white and green with carved classic ornament 
and marbelized top. The other piece, a Louis 
Seize commode, also of the period, is a rare 
“find” because it is decorated in white and 
gold with gesso carving—antique examples of 
which you'll find are very scarce. 

The Bristol Co. are stressing an idea in a 
group of their new occasional pieces manufac- 
tured with special attention paid to adaptabil- 
ity with modern furniture. These include a 
three-tier mahogany end table and a mahog- 
any étagere of pleasing design, both of Chip- 
pendale derivation. Charak Furniture Co. have 
a new Georgian tea table with a removable 
tray-top concealing a gaming board. The 
apron is of delicate fretwork and the legs are 
carved to simulate bamboo. Harry Meyers Co. 
also have a charming new piece that combines 
the traditional with the modern; namely a 
three-tier mahogany pedestal square stand fit- 
ted with a lamp at just the right height. The 
Manor House have a delicately designed Sher- 
aton occasional table, originally inspired by 
the Directoire, with a container set down into 
the top for plants or flowers. These pieces 
lend themselves to many modern uses. 

Brunovan are featuring their fine French 
furniture of traditional styles upholstered in 
the new fabrics. As an example of the possi- 
bilities of this idea, they have displayed a 
stunning Louis Seize beechwood sofa in natu- 
ral finish upholstered in white lapin. Cool as 
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cool. Shown with this piece is a graceful mar- 
quise, rare because of its open arms, uphol- 
stered in pale blue brocade with white stripes 
to correspond with the sofa. And we could 
rave on and on over the patina and finish of 
the handsome antique pieces at Wood & 
Hogan. They have as fine a collection of side- 
boards, in both Hepplewhite and Sheraton 
styles in plain woods and marquetry, as one 
can find anywhere. A fact every decorator will 
love, for the sake of his clients, is that there 
are always on hand at this shop a number of 
pieces with historical associations. Whip out 
your notebook! 


For years when you’ve thought of Eight- 
eenth Century furniture you’ve thought of 
Baker Furniture Factories. They have just 
produced a group of Early Georgian living 
room and dining room pieces made of French 
walnut veneers finished in the faded color of 
truly old furniture. 

Many decorators are worn to a frazzle 
searching for antique furniture small enough 
to assume its place in the small apartment 
without that certain overpowering air which 
is so devastating to any modern scheme. Large 
drum-top tables are plentiful enough, but 
have you ever tried to locate a small one with 
an inlaid top instead of one of leather? Tre- 
vor P. Hodges, Ltd., have it. They seem to 
specialize in these so-difficult-to-find items. 
Also in their collection is a little Sheraton 
buffet of mahogany with original hardware in 
perfect condition. Cassard-Romano are featur- 
ing in their new Chateau line several small 
upholstered pieces that are designed espe- 
cially for apartments. One of these is an open 
back occasional chair, of which the upper 
half of the back extends in an upholstered 
sweep down over the arms. Another design is 
a love seat with rounded ends that make it 
unusual. Charak have a Duncan Phyfe drop- 
leaf table, the new and less expensive Dan- 
bury, which when closed measures twenty-two 
inches but opens to eight feet for dining. It 
will seat ten people comfortably. And speak- 
ing of extension dining tables, don’t overlook 
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the delectable example designed by Joseph 
Aronson, Inc., in the modern style. This will 
be cheering news for the decorator furnishing 
a living-dining room and searching desperately 
everywhere for the “right” table. 


FLOOR COVERINGS 


We are going into the subject of 


rugs pretty thoroughly for we con- 

sider it a most important one at this 

time of the year. Last month we could 
ap 


report a ccmprehensive picture of the 

market only in so far as color was 

concerned, and with only a cursory 
mention of types and weaves. 

Fine oriental rugs, due to their charm as 
well as their practical merits, are still ex- 
tremely popular with decorators doing rooms 
in the traditional manner, and small rugs are 
frequently employed even in modern rooms to 
complete a decorative group. 

Assembling a group of antique rugs often 
entails a great deal of effort, but Costikyan 
& Co. make the problem a simple one with 
the collection available in their showrooms. 
They have several of the large scarce rugs 
which are especially suitable for paneled in- 
teriors. Bardwil Bros. are constantly receiving 
shipments of modern rugs woven in their 
Persian branch. Museum pieces, all. In this 
way they are able to offer many patterns not 
usually available to the Western markets. H. 
Michaelyan, Inc., too, are offering several beau- 
tiful new Persian copies woven on their own 
looms from antique rugs. One, a Sixteenth 
Century type of Hereke in maroon, pale rose, 
apple green and blue, is very adaptable either 
for a present-day French salon or a Georgian 
type of room. Gullabi Gulbenkian & Co. are 
stressing their rare Kairmans in the paler 
hues. This will be glad news to decorators in 
search for orientals to be used with the new 
pastel things. 

Chinese rugs differ in many ways from the 
Persian rugs, but perhaps most strikingly in 
design. Altogether unlike the garish modern 
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ones, the finer Chinese rugs have patterns that 
are mostly confined to intricate borders with 
only subtle color and small indefinite figures 
distributed on the ground. Starbuck & Hunt 
have a group of lovely examples. One, a gen- 
uine Ming, is designed with geometric figures 
in soft gold and pale brown; another rug, of 
the same period, is knotted in varying tones 
of gold with a narrow royal blue border in a 
fret design. Either of these would be superb 
in a Chinese-Chippendale room. 

While scurrying for news among the manu- 
facturers exhibiting at the semi-annual Rug 
Opening recently held in New York, we made 
one noteworthy observation: Every one of the 
more important carpet manufacturers dis- 
closed new patterns in the growing English 
raised effect, thus emphasizing the mode for 
texture that has been uppermost in fabric 
styles for the past two months. And although 
there were several new colors offered there 
was no heretical departure in color from what 
each manufacturer had been producing in re- 
cent seasons. So, whereas the big news im- 
buing rugs and carpets last summer was color 
and this summer it still remains important. 
the top news nevertheless is texture. Thus 
business moves on apace with fashion. 

Persian Rug Co. make a specialty of their 
“carved” rugs with designs raised above the 
background, and include such exciting com- 
binations of color as gray and brown, and 
chartreuse and silver. The new definite colors, 
such as mahogany, aubergine, and copper, as 
well as the new blue-green, and mulberry 
colors, are all to the fore in Firth broadloom 
at L. Jones & Co. The new Klearflax tufted 
and fringed rugs are on display at Cook 
Carpet Co., and include stunning barred and 
checkerboard patterns. There is also being 
shown a varied line of rugs and carpets that 
include a new raised chevron design, and an 
interesting number of frise patterns with a 
luxurious high, loose pile. F. Schumacher & 
Co. have a new rug exclusive with them that 
will be a winner for the Summer season. It is 
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called Basketred, and is an all-cotton, easily |aun- 
dered rug woven in an interesting basket weave 
in a variety of colors, including turquoise, 
soft green, and sand. 

Alexander Smith Carpet Co. are stress- 
ing plaid designs for decorators, and have on 
view several new patterns. One of these which 
you will be sure to like is black, copper and 
yellow on a cream ground. Hobbs & Clifford 
have a new Persian lamb type of carpeting, 
an interesting new weave with an extra hard 
twisted yarn that gives an effect of the fur. 
Available in a smart off-white color. Mohawk 
Carpet Mills have achieved something really 
exciting in their Royalton line. It is a washed 
and highlighted effect that will be stunning 


‘with metal and cellophane treatments. The 


burgundy color is particularly adaptable for 
summer use in fashion-right interiors. 


FABRICS 


y, | EXTRA! Arriving at a strategic 
WZA moment when news is heralded from 
| Paris of the importance of metal in 
Summer fashions, The Decorators 
Digest is proud to be the first to report a 
brand-new metal fabric that is headed for 
decorative triumphs. 

Now watch for shimmering folds of metal, 
and metal combined with color! Announce- 
ment has come from Hildreth & Dunlap that 
they have produced a new pliable metal 
cloth that drapes beautifully even in compli- 
cated folds, and will not crack nor tarnish. 
Best of all, it isn’t expensive. It incorporates 
an aluminum warp with a cotton woof of any 
desired color; the width of the cotton thread 
can be lessened to give a complete metallic 
effect or be increased to strengthen that of 
color. Texture is accentuated in another fab- 
ric by combining a cotton chenille weave with 
the metal. The effect of color combined with 
shimmering metal is divine. The crowning 
touch, of course, for this metal cloth is a 
metal trimming. Consolidated Trimming Co. 
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PORTRAITS of PRESIDENTS 


Ernest L. Brothers 
At th 


New York State Chapter 


Mr. Ernest L. 
second term as president of the New York 


Brothers, now serving his 


Chapter, was born in London, England, in a 
family long associated with interior decoration 
and antique dealing. Under the tutelage of 
his father, head of the firm of Litchfield & 
Company, he was trained in the designing and 
drafting studio, and this combined with prac- 
tical work in the restoration of many impor- 
tant historical English homes, executed by 
Litchfield & Company, gave him the apprecia- 
tion and a practical knowledge of English 
historical periods. 

With this knowledge of the English styles 
he went to Paris to study French decoration 
with Carlhian & Company and spent many 
years in this veritable museum of antique 
boiseries and documents pertaining to interior 
architecture and decoration, collected by the 
discriminating connoisseur and collector, Mr. 
Andre Carlhian. 

Mr. Brothers was sent to New York to 
manage the New York branch of Carlhian of 
Paris after the war in September 1919. Up to 
1927 he carried out many important contracts 
for the leading connoisseurs and collectors 
of French works of art and left that firm to 
set up his own business in 1927. 

It is not often that decorators have the 
opportunity, as he had both in England and 
France, to acquire not only the theories of 
design but to have at the same time the most 
important part of their work, the practical 
execution of decorative interiors in notable pri- 
vate homes in England, France and America. 

His American training enables him to inter- 
pret the historic styles into the comfortable 
American homes of today. Though steeped, as 
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it were, in the traditional periods of the past, 
he does not close his eyes to the effects that 
contemporary decoration will have on modi- 
fying the interpretation of the 18th Century 
periods. His personal opinion is that the con- 
temporary work will not reach its full develop- 
ment until it acknowledges and makes use of 
the successful decorative elements of the 
past. 


He has been fortunate in that his business 
connections permitted him to travel freely and 
visit the principal museums and many inter- 
esting homes in England, France and _ Italy, 
both as a young man full of enthusiasm for 
new ideas and many times in later years 
when his judgment was more mature. Finally 
in 1927 he was able to visit Egypt and Spain, 
two countries that had long been on his itiner- 
ary but which he was prevented visiting due 
to the intervention of the war. 


Working as he has in important private 
residences for the last twenty-five years, often 
in collaboration with the architects of the 
different countries, has forced him by neces- 
sity to understand the importance of working 
in close harmony with them. 


Knowing the important part that the dec- 
orative arts of the past play in the present, he 
is hopeful that the time will not be far distant 
when the antique dealer and decorator will 
understand each others problems more fully. 


Many of our members will remember the 
two beautiful Adam rooms he decorated for 
Daniel H. Farr Company, and the Louis XV 
room for the Philco Exhibit at the Fine Arts 
Exposition in Rockefeller Center last Novem- 


ber. 
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Venetian blinds were in use prior 

to the drafting of the Declaration 

of Independence. Courtesy Cen- 
tury Venetian Blind Co. 


BY LEE 


The windows of a house are its most impor- 
tant single feature. They can either mar its 
friendly aspect, or be depended upon to give 
an added appearance of cheer and welcome. 
Because so much importance is attached to 
them, both by architects and decorators, too 
much attention cannot be devoted to the ques- 
tion of shades, one of the most interesting 
problems of interior decoration. It is from the 
windows—without ever a glimpse of decora- 
tions—that one derives an impression of a 
house and establishes a first opinion. Shades, 
therefore, assume a principal part both in the 
interior decoration and the exterior architec- 
ture. And far from being a necessary evil only 
to be endured, they can be made a decorative 
element particularly valuable at this time of 
the year when everyone’s attention is directed 
toward shades more than at any other season. 

The interior decorator today has no inhibi- 
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tions concerning windows. They are regarded 
solely as a source of light, and are treated 
accordingly. The two main reasons recom- 
mending the use of window shades are their 
practicality and their contribution to the 
beauty of a room. Most interiors, as everyone 
can observe, are more restful and attractive 
if the glare of light from the windows is soft- 
ened. This is accomplished by shades and 
curtains, and inasmuch as the latter must be 
opaque enough to temper the light—and fre- 
quently are either not adaptable to every room 
or have to be looped at the sides from the 
center—the happiest solution will be found 
in the shade. 

An important consideration too often given 
little thought is the matter of window shades 
considered in their relaton to the street and 
to the exterior of the house. The interior 
naturally should dictate the choice of shades, 
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led A difficult window successfully shaded. Simple 


ted but most effective. The narrow strips of 
m- mirror are an inspiration. Courtesy Carver 
es Shade Co. 


the 
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but the face of the house nevertheless should 


painted cloth, and pyroxylin-impregnated. Hol- 


ive be borne in mind at the same time and shades land cloth is dyed, then filled with a heavy 
ift- chosen that will be harmonious with both sizing and given a smooth, glossy finish by 
nd exterior and interior. Neutral colors are al- passing it through heavy rollers; the painted 
be ways to be resorted to in cases of this kind, cloth has a mixture of sizing and either tem- 
re- or when the draperies are lined with a col- pera color or oil paint applied; the pyroxylin- 
ym ored fabric. This problem of uniformity can impregnated shade usually has a muslin base 
he also be solved by employing duplex shades filled with pyroxylin, a soluble cellulose prod- 
nd that are one color on one side to conform with uct. Regardless of type, the fabric shades are 

the interior, and another color on the other available in approximately twenty-five colors. 
en to blend with the exterior of the house. The blank space of the shade when it is 
les The most familiar type of shade is the half drawn by day or entirely down at night, 
nd common roller shade made of a foundation may be decorated in a number of smart ways. 
jor cotton fabric, either muslin or cambric, in Oil paint or aniline dye should be used to 
es, three different varieties: namely Holland, prevent fading. The decorative balance of 
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The formal flower room above 
depends much upon shades for 
its cheerful garden vibrations. 
Courtesy Mayfair Shade Corp. 
Thedlow, Decorators. 


Left: The effortless restraint 
of this window treatment 
keeps the sophisticated effect 
keyed to the proper degree of 
interest. Mary Howard, Inc., 
Decorators. 
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Here Venetian blinds are painted the same silver as appears in the background 
of the Chinois handpainted wallpaper. White satin draperies and clear crystal rods. 
In the New York Apartment of Mrs. Heyworth Campbell: Pierre Dutel Decorator. 





formal interiors need not suffer if the designs 
are in character; and splendid effects can be 
obtained even with a stencil or with cutouts 
from wallpaper. 

A note of individuality is often given the 
roller shade by substituting glazed chintz or 
gayly striped awning material for the cus- 
tomary fabric. With shaped or plain ends it 
is a perennial favorite for small intimate 
houses, and affords a source for much color. 
This type of shade is lovely with ruffled sheer 
curtains, and no overdraperies are necessary. 
A new and individual trick is to use a shaped 
valance made of the same material as the 
shade and a plain-colored or white fabric for 
the side curtains. This treatment is sufficiently 
sophisticated for small sitting rooms, and a 
cool summery effect can be secured with 
glazed tarltan curtains that are edged with a 
bright binding or with deep pleated ruffles. 
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One of the interiors pictured herewith, 
besides offering a happy solution to a par- 
ticularly difficult window-door problem, il- 
lustrates the Carver shade, similar to a Vene- 
tian blind in appearance and much favored by 
decorators. It is more decorative than the 
ordinary fabric shade, but is made of fabric 
in a variety of different colors. Contrasting or 
matching parallel tapes that lace in and out 
permit it to be lowered from the top or raised 
from the bottom for ventilation; the shade 
also has tapes attached to the back along the 
edges, to prevent the pleats from flattening 
and losing their undulatory effect. The Carver 
shade is also made of porous, mesh fabrics 
which are particularly useful and decorative 
for Summer inasmuch as the shade may be 
lowered to shield the room from the outside 
and yet admit ventilation. 


Continued on page 96 
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The purpose of The Digester is 
to bring to your attention each 
month articles of merit appearing 
in current periodicals. 

We realize that in all probabili- 
ty you are not subscribing to all 
of the magazines that The Di- 
gester will review each month. 
We hope that this service will 





DIGESTER 


BOYD 


make it easier for you to keep 
abreast with articles pertinent to 
the subject of Interior Architecture 
and Decoration appearing in the 
current periodicals. If you are de- 
sirous of obtaining copies of any 
of these magazines, we will mail 
them to you if you will forward 
the price per copy. 





Country Life, March. 


Square Shadows. If you are interested in mod- 
ern decoration, the estate of Mr. and Mrs. 
William Stix Wasserman at Whitemarsh, Penn- 
sylvania, practically every room of which is 
illustrated. George Howe was the architect. 

4 Room of One’s Own. In fact there are two 
rooms, designed by Miss Cornelia Conger. 
A.L.D., for two Chicago debutantes. 

Modern Marco Polo. Mrs. Kenneth Torrance, 
A.I.D., recently returned from a five months 
trip to China. The collector’s instinct, the 
love for and the knowledge of that which is 
priceless is very evident in the things that 
she brought back with her. All beautifully 
illustrated in this issue. Fifty cents per copy 





House Beautiful, March. 





Problem of Redecoration. A pictorial before 
and after presentation of a dining room and 
a living room. Maybe the money for this work 
came from the Federal Housing Administra- 
tion? 

Nurseries in Paris and New York. Perhaps 
the kiddies of a few of your clients would 
enjoy rooms something like these. 

I Live in a Prefabricated House. Interior and 
exterior views also a few floor plans. Pre- 
fabricated houses apparently are worrying the 
architectural profession, but regardless of how 
they are built it’s impossible to standardize 
on the decorating. Thirty-five cents per copy 
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Architectural Record, February. 


Measurement of Conditioned Air. The deco- 
rator as well as the architect should keep 
himself informed of the rapid strides being 
made in the field of air conditioning. For in- 
stance, the American Society of Mechanical 
Engineers have developed a “psychograph” 
which makes possible standard methods in 
measuring and determining needs in air con- 
ditioning. 

Building Trends and Outlook. Residential 
building contracts let in January 1935 were 
about fifty-three per cent larger in aggregate 
value than in December 1934. However, a gain 
of forty-eight per cent was shown when con- 
trasted with January 1934. The January dol- 
lar total of residential building contracts was 
approximately $22,500,000 for the thirty-seven 
eastern states. Fifty cents per copy 


House and Garden, March. 


Introducing the Prefabricated House. Every 
decorator should thoroughly acquaint himself 
with the progress that the prefabricated hous- 
ing industry has made. They are convenient 
as a summer residence whether it be in the 
country or at the shore. However, wherever 
they are erected the decorating problem ex- 
ists. Thirty-five cents per copy 


So You’re Going to be Married, Spring Issue. 


Everything for the bride . . . Bridal wreathes, 
negligees, jewelry, linens and in this issue two 
pages of furniture. Fifty cents per copy 


BOOK REVIEWS 


The book called “English Furniture” by John 
Gloag and published by the Macmillan Com- 
pany gives unusual aid to the student whether 
amateur or professional. 

Facts and dates supported by plates made 
by E. J. Warne give a comprehensive analysis 
of the English periods from 1500 to present- 
day modes, in a pleasantly conversational man- 
ner. Easy to read, it conveys information in sim- 
ple understandable terms. It is priced at $2.50. 


DECORATORS DIGEST 





57 








LONDON NOTES 


BY HENRY 


F.R.S.A3$ 


CUNARD-WHITE STAR LINE 
“QUEEN MARY” 

Substantial progress is being made in the 
fitting out of this giant liner, and before very 
long the work will have progressed to such 
an extent as to give steady employment to 
several hundred more men and: by midsum- 
mer it is expected 2,000 men will be working 
on her. 

Although many minor points concerning 
interior decorations and fittings have still to 
be decided—a number of the ship’s officers 
cabins have been built, and it will not be long 
before a definite start is made on the luxurious 
quarters for the passengers. 


To friends from America visiting Stratford- 
on-Avon, those who have not done so should 
most certainly see the new Shakespeare Me- 
morial Theatre there. It will be interesting to 
note that a new director has been appointed 
Mr. Iden Payne — who is well-known in 
America. It is likely after the season—which 
begins at Easter and will run for twenty-two 
weeks—there is a possibility of an American 
tour for the Company. 

It is interesting to note that in spite of the 
modern stage with its many contraptions— 
Mr. Payne says that he has come to the con- 
clusion after long experience that something 
very like the actual Elizabethan build of stage, 
with its gallery, pent-house, and fore-stage, 
can be most valuable to the plays. “The one 
thing in which we beat Shakespeare” — he 
says—‘is in modern lighting.” “Shakespeare 
himself would have been pleased and would 
have jumped at the possibility of that!” 





THE KING’S JUBILEE 
All manner of preparations are being made, 
but one of the most interesting is the rare 
opportunity presented for the art of the med- 
allist, and, strange as it may seem, there have 
been only two occasions in the Royal Mint’s 
records when the reigning monarch has de- 
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creed the striking of a medal to commemo- 
rate a jubilee. 

Two great jubilees, of course, were Queen 
Victoria’s 1887 and 1897—when a whole series 
of medals was struck for each occasion. 

The medal struck to mark the jubilee of 
George III, however, was struck for the pur- 
pose of commemorating the peace of 1814 
and was four years after the actual jubilee, 
so that it ranks in the Mint’s Museum as a 
historical, rather than a Royal medal. 

Illustrations have already appeared in the 
Press here of the designs prepared for the 
medals, and early application should be made 
for these direct to the Mint, if friends in the 
American Institute desire to possess them. 


HISTORICAL WARWICKSHIRE CASTLE 

Still another famous Castle — known to 
many Americans—has fallen a prey to com- 
mercial enterprises. 

Maxstoke Castle is to be a residential hotel 
and pleasure park and has been taken on a 
21 years’ lease from the Dilke family by a 
company. 

The foundations of the castle were laid in 
1345 by William de Clinton, who obtained a 
license to crenellate from King Edward IIL. 
It is said that the Gunpowder Plot was 
hatched around a fine refrectory table of 
carved oak which stands in front of the chapel 
window. A carved oak chair on which Henry 
VII was crowned on the battlefield of Bosworth 
is also in the castle. Fortunately, the rural 
surroundings and the fabric of this historical 
building are to remain untouched. Its furniture 
and other articles are to be on view to the 
public. It is the intention of the company to 
open the castle as a residential hotel with a 
country club attached. The old tithe barn, 
which is said to be older than the castle build- 
ing, will be converted to seat a thousand 
people and there will be 200 acres of park 
land, two boating pools, bathing pool, tennis 
courts, bowling and putting greens and a golf 
course. 
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CONTEMPORARY 
AMERICAN DESIGNERS 
Continued from page 44 

In this group too there was the Botanical 
print of various American wildflowers, taken 
from American engravings of 1870. This Miss 
Reeves printed on white aeroplane cotton in 
black, pink, yellow, and blue, the three colors 
being for the first time in the history of 
indigosol dying, consciously superimposed on 
each other to make green and lavender and 
orange thus increasing the range of printed 
colors with the minimum number of Screen 
blocks. 

“Homage to Emily Dickinson” was printed 
on cotton velvet, as well as on marquisette. 
time largely used for potato sacks but which 
has since taken a very definite style place 
in the decorative fabric world; then as 
now it was called “Osnaburg”. “Polychrome”, 
a design inspired by the polychrome floors in 
Renaissance paintings she printed on a vig- 
orous 50 inch glass curtaining which was what 


Continued on page 68 





“Botanical” Design derived from 
American botanical books of 1870. 
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“Figures with Still Life.” 





“Still Life” painting by Ruth 
Reeves which inspired her hand- 
printed dining room glass curtain 
called “Figures with Still Life’. 








STYLE SLANTS 


Continued from page 50 


have a fringe consisting of little dangling 
balls, of chromium or bronze set close to- 
gether; and the same fringe design can be 
had varied by a cascaded effect. 

We realize that there has been much talk 
lately about quilted materials, but never be- 
fore have designs been more beautiful or fab- 
rics more varied than they are just now. 

F. Schumacher & Co., for instance, have a 
new luxurious woven effect, suggesting mate- 
lasse work, in silk with a design of billowing 
plumes and festoons of ribbon; there is an- 
other fetching quilted Renaissance pattern 
on satin, with diagonal stripes and ribbon 
border design. There is a modern quilted pat- 
tern that S. M. Hexter are featuring in their 
famous Sol Colortru satin that is very adapt- 
able for contemporary as well as traditional 
interiors. Carrillo Fabrics Corp. have a quilted 
eggshell-white satin in Italian bargello design 
that attains the height of sumptuous effects in 
bedspreads. And for upholstered beds, Stro- 
heim & Romann have several interesting ex- 
amples of stitched velvet and satin in a full 
range of colors that are most appealing. 
Lehman-Connor are stressing quilted suede 
cloth for summer upholstery; stunning effects 
are achieved with combinations of stitched 
and plain materials on the same piece of 
furniture. 

Still, with all the marvelous designs in 
machine quilting available, you may desire the 
character with which handmade quilting and 
applique seem to be imbued. Kentucky Cottage 
Industries acquire the authentic old-time in- 
dividuality in their quilted stuffs by employ- 
ing women in the mountains of Kentucky to 
do their work. Margit Hochsinger Studio have 
specialized for years on special orders in quilt- 
ing and embroideries from individual designs. 
Both these firms are prepared to furnish you, 
from your own designs or from sketches to 
your order, the finest needlework at extremely 
reasonable prices. 

We have just received an attractive bro- 
chure on color netes from The Greeff Co. that 
fully illustrates with accurate photographs the 
patterns in the Greeff line of Jardinier Hand 
Prints. 
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The national is rapidly passing throuzh its 
period of “merchandise at a price,” and we 
heartily endorse the timely efforts of The 
Upholstery and Decorative Fabrics Association 
of America in their educational campaign for 
better fabrics. Other industries may well 
emulate this fine work. 


WALL COVERINGS 


@ Spring days are growing shorter 
and, as you might expect, wall coy- 
erings are receiving more attention 
than they have for a long time. For 

a while the vogue for painted walls was 

so voluble that it threatened to materially 

affect the popularity of other effects. But with 
backgrounds receiving so much deserved at- 
tention—frequently being depended upon to 
set the raison d’etre itself of an interior—they 
are more surprising and exciting than ever. 

Textured papers are right up in front. We 
know of a slightly rough eggshell-colored wall- 
paper with a self-hued plaid design that is the 
last sigh in chic. Produced by Thomas Stra- 
han Co. But for those of your clients who still 
suffer of a texture complex produced by the 

lurid wallpapers of the past, Richard E. 

Thibaut have a wide range of new printed 

papers. This company’s line of metallic ef- 

fects are especially fine; one pattern of pe- 
tunias boldly outlined in silver on a pale 
gray background is lovely. Both Wolf Bros. 
and A. H. Jacobs are displaying in their show- 
rooms many new designs in wallpapers, for 
modern and period rooms, that combine quiet 
dignity with a bit of the dash so necessary in 
smart schemes for summer rooms. If you 
haven’t seen the commendable group of wall- 
papers, reported upon in our last issue and 
produced for the exclusive use of the interior 
decorator by Imperial Paper and Color Corp., 
then hie yourself to the distributor nearest you 
for a showing and samples. All these papers 
were created by famous designers, and will 
not be found in the usual sample books. 
News that will be hailed with delight by 
decorators everywhere is the plan that has just 
reached us from W. H. S. Lloyd & Co. They in- 


Continued on page 102 
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Catpel's . GROW IN IMPORTANCE 


9 
AT Cc i UMWLAC he CS 


For decorators who've learned the advantages of shopping with a client for fabrics 
and carpets all under one hospitable roof—an expanded carpet department oc- 
cupying the entire rear (39th Street) main floor showroom opens for Spring . . . 
Featuring twelve distinctive lines of broadloom carpet including the new “sealed 
tult’’ now woven 9 feet wide . .. Hand-hooked rugs and hand-hooked broad- 
loom in exclusive patterns . . . Exciting new wool-tufted weaves, American and 
French . . . Period Chenilles . . . Provincial cotton novelties... Fur rugs... and the 
grandest Summer Sisals! Of course we measure, estimate and install for the decorator. 


F. SCHUMACHER & CO. 


60 West 40th Street, New York 


Also in Boston Chicago, Philadelphia, Los Angeles, San Francisco, Grand Rapids 
and Detroit... Schumacher fabrics are also on display at the Permanent 


Exhibition of Decorative Arts and Crafts, Rockefeller Center, New York City. 

















MRS. DODD, Inc., chooses 


CONSOLIDATED TRIMMINGS 
ie dacwvubinn the “BRIDE'S HOUSE” 


ae of the decorative high spots of the year is the House Beautiful 1935 
“Bride’s House” which opens April lst at 444 Madison Avenue. Mrs. Dodd, Inc, 
in decorating the rooms has chosen Consolidated Trimmings for the draperies, 
furniture, bedspreads, curtains, pillows and lampshades. The trimmings used 
in the unusual color harmonies and original treatments meet this decorator's 
exacting specifications. Only a few of the trimmings are illustrated. Visit the 
“Bride’s House’’ and you will appreciate the importance of correct trimmings for 


interiors, well done. 


1. No. 24200 Knotted tassel fringe 
2. No. 8683 Wool tassel fringe 

3. No. F010500 Looped silk fringe 
4. No. 8559 Modern glass fringe 
5. No. F01050 Wood Mold fringe 


6. No. 867742 Moss edging 





7. No. F01044 Looped edging 
Sip a require trimmings to be really smart! You will like the many 
interesting Consolidated Trimmings developed especially for Slip Covers. 
Samples and prices gladly submitted 
CONSOLIDATED TRIMMING CORPORATION 
27 WEST 23rd STREET NEW YORK CITY 


Sirens offices carrving stock located in leading cities: 


BOSTON - PHILADELPHIA - DETROIT - CHICAGO - CLEVELAND ~- ST. LOUIS - SAN FRANCISCO 
LOS ANGELES - MONTREAL - TORONTO + VANCOUVER - WINNIPEG 
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50 SMART COLORS IN 


) Broadlooms 


DECORATORS PROTECTED 


Alexander Smith Broadlooms are displayed at PEDAC. 
Cut-order service is available from jobbers at full dec- 
orators’ discount. 50 colors in 3 qualities—each an ex- 
clusive shade to meet decorators’ exact specifications 
...Two new sample boxes showing full color range, $1.50 
each. Write Alexander Smith Dept., 577 Fifth Ave., N. Y. 
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decorative products and ren- 
ders service to all architects, 
decorators, furniture stores, 
department stores, gift shops 
and their clientele. This or- 
ganization has created a 
cross-section of quality prod- 
ucts in the current market 
resulting in a comprehensive 
bureau of style trends and 
standards. 


* * * 


For additional information or 
membership card for which 
there is no obligation kindly 


address a postal card or 





ee Ns 


letter to the secretary. 
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ae Pedac is located in Rocke- 
1 ' feller Center on the 10th 
Floor of the RCA Build- 
ing, New York City. This 


location is known as the 





exact center of the great- 
est wholesale and retail 


market in the world. 


South View of Entrance Foyer 


PERMANENT EXHIBITION OF DECORATIVE ARTS & CRAFTS, INC. 
30 Rockefeller Plaza —~ New York City 
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Answering the universal cry of “What have you that is 
different’? we offer... 


RIDGEWEAVE Reversible cotton made up to 12' wide seam- 
less, in plain and two-tone effects. 


TWEED A heavy textured broadloom carpet in seven 
striking color combination. 


SUPER-TEXTURA A new “Pile-Lock” broadloom in twelve of 
the season’s smartest designs. 


BROADFELT An entirely new idea in a floor covering. 
Smooth hair surface with cushion back. 


LUXURO Washed High Pile Broadloom in stock up to 
15 feet wide—dyed to order. 


* 
Complete sample lines are on display at our showrooms. 


de QUINTAL, INC. 


1 EAST 53rd STREET 
NEW YORK CITY 


PLaza 3-6066-6067 Workroom: 520 West 48th St. 
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LIBBEY: OWENS: FORD 
QUALITY GLASS 











THERE ARE ALL SORTS 
OF TRICKS YOU CAN DO 


WITH MIRRORS 


Here is one of the best of them...a 
mirror-topped dining room table. 
It will stamp the home you decorate, 
indelibly, as one in which good taste 
and the art of gracious living are 
expressed to the utmost degree. Any 
L-O-F glass distributor will cooper- 
ate with you to the fullest extent. 


















@ L-O-F Polished Plate Glass has a 
changeless,enduring beauty and brilliance 
that make it the ideal medium for mirrors. 
Make sure that your wall mirrors, your 
screens, your panels and your over-mantle 
mirror, as well as your mirrored table-tops, 
are made of this superior product. Libbey: 
Owens-Ford Glass Company, Toledo, O. 











BORGHESE 


Wood frame mirror with composition 
ornament on top and corners. Size 
2712" x 35". $45.00 list. (Can be made 


in any size.) 


HALL IMPORTATIONS 


We have just received an in- 
voice for nineteen huge casks 
of Old English glass. We shall 
be ready to show these items 
very shortly. The items which 
we will receive are epergnes, 
flower vases, flower bowls, 
table decorations and many 
types of other decorative items. 


CHARLES HALL, Inc. 
3 East 40th Street 
New York City 


Old Colony Showrooms Richard Norton, Inc. 
155 East Superior St. 


560 Harrison Avenue 


Boston, Mass. Chicago, Ill. 














CONTEMPORARY AMERICAN 
DESIGNERS 

Continued from page 59 

the ordinary crinkly cotton crepe looks like 
before it has been “boiled off” and up into 
its 36” crinkle. 

Eight of these Ruth Reeve’s designs were 
later acquired by the Victoria and Albert 
Museum of London for their permanent tex. 
tile exhibition. 

The 1931 exhibition, given under the spon. 
sorship of Audac at the Brooklyn Museum 
marked a sudden departure by Miss Reeves 
from what might be termed her humanistic 
period of textile designing. Abstract forms 
and pure textile pattern for its own sake 
took hold of her imagination. Perhaps this 
was due to an advance premonition of the 
forms and textures of the Guatemalan flower- 
ing. At any rate her own epoch’s approach 
to simplicity of living and so of simplicity 
in its ornamentation in the decorative arts 
sent her to the primitive design sources of the 
Americas, and out of that contact came such 
patterns as “Peruvian”, “Costa Rica”, “Double 
Headed Serpent”, and “Yaxichilian”. “Ceres” 
and “Circus” in this exhibition group harked 
back to the humanistic period, but they were 
minor, albeit charming -textile expressions, 
in comparison to this “primitive series”. 

In 1932 came the decoration of the Radio 
City Music Hail, and in the meantime came 
the birth of Ruth Reeve’s third child. It was 
in the hospital at Nyack that a miniature 
studio was set up, to the consternation of 
doctors and nurses, and Ruth Reeves (Mis. 
Baker to them!) there made her preliminary 
croquis for the sixteen foot repeat pattern 
depicting the history of the circus and the 
music hall for the Music Hall’s wall tapestry. 
In every way this design is a tour de force 
from its studio beginnings in the hospital to 
its enormous sixteen foot horizontal repeat 
in the gigantic theatre. The pattern for the 
carpet in the Grande foyer of the Music Hall 
is hers also. 

Two important commissions were executed 
by Miss Reeves in 1933. First the exquisite 
acid bit etching illustrations for George 
Moore’s “ Daphne and Chloe” published by 
the Limited Editions Club—another technical 
printing feat, but on paper this time instead 
of cloth; and with nitric acid and copper 

Continued on page 74 
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PATTERN NO. 7198 ... A contemporary adaptation of an English Regency design. 


Of rare technic—simulating hand block printing—this Strahan Wallpaper has 
received unusual acclaim. It is made in distinguished colorings such as,—Grey 
on White Polished paper, Green on White, Cream on Turquoise, Rust on Gold. 
Samples may be kad upon application to our Chelsea, Mass., works. 

As advertised in “House &@ Garden” for March 


THOMAS STRAHAN 


ESTABLISHED 1886 
CHELSEA, MASS. 


Chicago Showroom 


417 FIFTH AVENUE MICHIGAN BLVD. 
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BEDDING 


We announce our 
SECOND ANNUAL 
Competition 
for Photographs of 


Interesting Bedrooms 
a 


First Prize, $200 cash 


Second Prize, $150cash 
Third Prize, $100 cash 


ALSO 


SUR-PRIZES 
of $250 Cash, each! 
(Total possible prizes, $1200.00) 


aN) 


Competition will close November 30 
Write today for full details! 


- (cn teC.’. \ 
Ri B 
a 


77 NO. WASHINGTON ST.,BOSTON 
383 MADISON AVE.NEW YORK 





SECOND ANNUAL 
COMPETITION 


(Continued from last year) 


wells and company are today announcing 
the major details of their second annual 
competition for photographs of interest- 
ing bedrooms. All interior decorators are 
eligible to submit photographs of rooms 
decorated by them, and these photo- 
graphs will be carefully considered by 
the judges, consisting of seven prominent 
interior decorators. Judging will take 


place early in December. 


The Competition promises to be even 
more interesting this year, than last. Yet 
last year it aroused enthusiasm every- 
where,—a gratifying number of decora- 


tors participated. 


Sur-Prizes will be awarded to prize 
winners who happen to have used Wells 
Bedding in order to submit a photograph 
It is not at all necessary to purchase Wells 
Bedding on order to submit a photograph 
in the contest, but if you happen to have 
used this bedding in the room you sub- 
mit, and your photograph is selected for 
one of the prizes, you receive an addi- 
tional prize, Sur-Prize, of $250. That 
means you would receive $450 cash if 


you won first prize and the Sur-Prize! 


Decorators are urged to write soon for 
complete details of the competition. This 
will then allow ample time to secure 
photographs and prepare them for sub- 
mission. Your requests for information 


will be promptly answered. 
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“The Aristocracy of Rugs” 


MICHAELYAN’S 
CHINESE PEAIN CARPETING 


is the sensation of the market. It combines high 


quality with lower than prevailing prices. 


ANTIQUE AND MODERN ORIENTAL RUGS 
> 
RARE OLD TAPESTRIES 
AUBUSSONS SAVONNERIES 


CHENILLES 


H. MICHAELYAN, INC. 
515 MADISON AVENUE, NEW YORK 


ELdorade 5-3344 at 53rd Street Established 190! 

















Our Show-rooms 


simplify 


{en Your Search 
18th Century English Mantel. Hand- 


carved statuary with green marble inlay 
7’ « 5’6”. List $1500. 





Here, amid the largest and most compre- show-rooms the starting-point of your search, 
hensive collection of mantels and fireplace we believe you will avoid tiresome shopping 
equipment ever gathered under a single roof, and the numerous inspections of unsatis- 
your task of finding exactly the piece you factory pieces it inevitably entails. Imported 
require is vastly simplified. By making our and domestic pieces. All price ranges. 
A complete line of every type of fine garden furniture at all prices is 
also available for your inspection. 


Wm. H. Jackson Company 


ESTABLISHED 1827 “EVERYTHING FOR THE FIREPLACE” 
16 EAST 52nd STREET «© NEW YORK CITY 
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WE COVER 





Series 70130 
Pattern Runs 
Vertically 


ag: Adod cover ourselves with new laurels (we think) in as- 
attern uns 


Horizontally : ; ‘ a 
sembling an uncommonly large—and exceptionally inspiring 


—collection of slip cover fabrics. Arresting linens in ombre 
and tweed effects, plaids and unconventional flower patterns. 
Chintzes and cretonnes fresh as April. And our own famous 
sanforized Burberry cottons. All of them helpfully grouped 
You are invited to in correlated patterns and colors. All of them as dependable 


es in service as they are distinguished in fashion. We illustrate 
visit our Custom- y eseaice ‘ 


Made Slip Cover 
EXHIBITION 


MARCH 19 - 30 H. B. LEHMAN-CONNOR CO., ine. 
509 MADISON AVENUE, NEW YORK CITY 


a few of these Exclusive Fabrics—Exclusively Wholesale. 


BOSTON PHILADELPHIA CHICAGO SAN FRANCISCO LOS ANGELES 


THE DECORATORS DIGEST 


73 





CONTEMPORARY AMERICAN 
NEW SCHEMES _ pvestexens 
Continued from page 68 


FOR plates instead of dyes and screen blocks, 
These illustrations are done with great love, 


N F W FA & R | id S as the Hallians would say, and demonstrates 

the ability of every really fine artist to move 
easily, as they did in the moyen age of the 
Renaissance and as the best of them do in 


Some of the new fabrics : hea 
France today, from easel painting to orna- 


we are showing in our ex- mentation of the useful arts and back to easel 
hibit at P. E D. A. C. again. These illustrations show Miss Reeves 
and in all our offices. as a draughtsman of the highest order and 
in control of a difficult and highly circum. 
scribed medium. For an artist to make one 
etching which is perfect in the desired width 
and depth of line is one thing, but to make 
a series of twenty-four etchings, which must 
of esthetic necessity to the color of the page 
and subsequent pages be the same, is a matter 


> 


requiring something more than excellent crafts- 


manship; it has more to do with the essential 
character of the craftsman and artist. 





wre 


Came the second large commission in the 
summer and autumn of 1934. The Gardner 
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Foundation in looking over the various fields 
in which to place their annual grant for cre- 


ative endeavor decided it should go to Ruth 
Reeves for textile exploration of one kind or 
another. 


eereere 


Living near the Hudson River Miss Reeves 
felt it was an environment which she had 
observed and therefore knew in the deepest 
sense of the word, and so on a series of 
paintings of the Hudson River she decided 
to base a series of modern landscape toiles, 
The commercial result was not the desidera- 
tum; if this resulted, so much the better. It 
was first of all to be a frank experiment for 
its own sake—even from a pure pattern angle 
it might quite conceivably not be “right” at 
all. In any event it meant a long quiet period 


383 MADISON AVENUE of painting and ‘of developing new forms 
“from scratch”. 
NEW YORK ! 


In the spring of 1934 Ruth Reeves went 
to Guatemala on new textile explorations. 
Through the genorosity which should have} 
(but didn’t) come from an industry which 
has yearly been inspired to fresh points of 
CHICAGO PHILADELPHIA view by Ruth Reeve’s textile experiments, The 
Carnegie Institution of Washington, financed 
by the Carnegie Corporation, sent her to 
Guatemala to study and collect a group of 


BOSTON LOS ANGELES 
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In our showrooms 


Ha a}? ry Meyers (! Oe 


136 West 52 nd Shea) 
c ye irks 


> Manufac LERAGA Tarnilire Importer of Cnligue) 





PUBLICATION ADVERTISING 
Continued from page 45 


the name, address and business of the deco- 
rator are mentioned; Decorative advertising, 
in which a design having some relation to in- 
terior decoration is added to the above; Illus- 
trative advertising, in which an interior is 
shown; Object advertising, in which a single 
piece of furniture is illustrated; and Straight 
Copy advertising. 

A card advertisement serves only as a re- 
minder and is not likely to cause someone to 
rush right in and ask for estimates. Use this 
type of advertising only if you can use it 
regularly and often, over a long period. 

A decorative advertisement says no more 
than a card but the illustration adds a certain 
artistic distinction to the whole. 

Illustrative advertising, as its name implies, 
shows a view of a room, a corner, a window 
treatment or some arrangement. If the name 
of the client carries weight, a single line of 
copy reading, “The Library in the Home of 
Mrs. Soandso, Decorated by Mrs. Jones, Inc.” 
would be highly effective. The trick is to get 
Mrs. Soandso to give you permission to use 
her name. Failing this, you can use the same 


illustration, merely saying, “A Library of Dix 
rectoire Design, by Mrs. Jones, Inc.” Yet 
other variation of illustrative advertising is to 
show a sketch of a room, mentioning under 
neath, “A Young Girl’s Room in Neo-Class 
Design, Conceived by Mrs. Jones, Inc.” Of 
course, with this type of advertisement, you 
are likely to have your ideas pirated by any 
reader who thinks she has perfect taste and 
all she needs is suggestions from a decorator, 
Object advertising is used only by those 
decorators who have their own stock of 
pieces, usually antiques. This type of adver- 
tisement lends importance to the decorator 
and at the same time offers the piece for sale, 
directly or by implication. In this manner, 
many nice contracts have grown from what” 
started to be the purchase of a single piece. 
Some decorators will attempt to get business 
with straight copy; no illustrations, just 
words. My only feeling in the matter is that 
the copy must be exceedingly clever and strik- 
ing in order to get the roving eye to read 
through to the end. If your story isn’t engag- 
ingly written, steer clear of straight copy. 








H. Z. MALLEN & CO. 


346 ST. JOHN'S COURT 
CHICAGO, ILLINOIS 


MANUFACTURERS OF FINE LIVING ROOM FURNITURE. EXHIBIT AT FACTORY ONLY. 
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Han-Tec Papers 
For the more discriminating 
decorator. 
It has been a source of great satis- 
faction for the decorator to create the 
color scheme to suit the particular re- 


quirements of his individual rooms. 


The possibilities of Han-Tec papers are unlimited. Any of 
our designs can be printed on any of our stock color back- 


grounds at no additional cost. 
Complete information upon request. 


1935 sample books with outstanding new designs avail- 
able, also sample books of plain Han-Tecs with 100 smart 


new colors. 


VAN LUIT & KEMPER, Inc. 
2906 Euclid Avenue 


Cleveland, Ohio 
Han-Tec papers on display at PEDAC 
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NATIONAL NEWS 
Continued from page 46 
NEW YORK STATE CHAPTER ’ 
The members of the New York State Chap- 


ter of the A.I.D., their associates and guests, 
and many representatives of the trades, at- 
tended a cocktail party in The Cloisters, on 
the sixty-seventh floor of the R.C.A. Building, 
on Thursday, February 28, from five to seven 

Mr. Ben Davis of the Northern California 
District Chapter, Mrs. Florence R. Weisskopf 
of the Wisconsin Chapter, Mr. Albert R. Borho 
and Mrs. L. Emery Katzenbach of the Con- 
necticut Chapter, attended this party. 

Entertainment was provided by the Roving 
Band of the Patio. Approximately one hundred 
and fifty were present. 





The Michigan Chapter of the A.D. an- 
nounces with regret the recent loss of Mr. A. 
C. Jacob, on January 8, 1935, in Detroit. 

Mr. Jacob was President of the Jacob Com- 
pany and was the original founder of The A. 
C. Jacob Company, in 1907. Mr. Jacob was 
active in this business until a few months 
preceding his death. 
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THE DECORATORS CLUB 
The Decorators Club will present a series 


of three symposia, in cooperation with a num. 

ber of important industrial organizations, pre- 

senting news in the fields of science which 
are most likely to affect decoration. 

April 1—COLOR SYMPOSIUM. Subjects: 
Physics of color. 

Psychology of color. 

Pigments. 

April 15—SOUND AND AIIR CONDITION. 

ING SYMPOSIUM. Subjects: 

Sound and sound proofing. 

Air conditioning, with particular refer- 
ence to structural conditioning. 

Air conditioning equipment. 

April 29—LIGHT SYMPOSIUM. Subjects: 
Developments in the field of light. 
Effects of light on color. 

All of these symposia will be held on Mon- 
day evenings, at 8:30 in the Club Room in the 
Squibb Building. Tickets for the series will 
be $1.00 to Decorators Club members and 
$2.00 to non-members of the Club. Since the 
attendance will be limited, tickets should 
be secured in advance. 
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The Foremost cAmerican cArtsts 
and Decorators Designed These 1935 


a 
\ I‘M)PERIAL a 
WALLPAPERS 


ee 


Exclusively for the Interior Decorator 


IMPERIAL WALLPAPERS HAVE THESE OUTSTANDING FEATURES 


¢ Guaranteed washable. 
¢ Completely fast-to-light. 
¢ In all period designs including Modern. 


So important is the 1935 Imperial Line that we suggest your seeing these wall- 


papers at our showrooms or writing us for samples for your requirements. 


WOLF BROTHERS 


68 WEST 45th STREET, N.Y. 
In Brooklyn at 1125 MYRTLE AVE. 
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‘METAL CLASSICS - 





Woodard has given metal a 
character befitting fine homes 





METAL MAKES FOR VARIETY 











Metal in combination with wood enlarges the field 
of decorative achievement, stimulates the professional 
skill of those who deal in home enrichments. Woodard 
has accomplished amazing things with metal—endowed 
it with grace, delicacy, charm, color. Photographs to 
established firms. 


CONTEMPORARY AMERICAN 
DESIGNERS 

Continued from page 74 

the currently worn textiles of the Maya-stock 
Indians of that friendly little Republic in 
Central America. 


To the end that this collection might be 


shown and demonstrated as useful source 
material for the Industrial Art World of this 
country, Miss Reeves, after her return from 
Guatemala, set about in her laboratory-studio 
adapting to our present-day techniques of 
printing and weaving by hand the design 
forms and textures she found in these native 


hand-woven garments. 

In the course of time the exhibition towards 
which this work was apexing itself, burst upon 
the New York public, February 15th, 1935, in 
Mezzanine Gallery No. 3 in the R. C. A, 
Building. Modestly enough the invitation read 
“Guatemalan Exhibition of Textiles and cos- 
tumes collected by Ruth Reeves under the 
auspices of the Carnegie Institution of Wash- 
ington, sponsored by the National Alliance 
of Art and Industry”, and one entered the 
tiered gallery to find not only the first really 
sizable and typical group of native Guate- 
malan costumes ever to be seen in this country 
(thanks thanks 
Miss Reeves says, to the generous donor of 
Edith Ricketson of 


Guatemala City) but also costumes on extra- 


incalculably far-reaching 


this collection, Bayles 
ordinarily lively and spirited figures of wood 
and wire and papier-mache which Miss Reeves 
and her associates, with Remo Bufano assis- 
ting, worked out into practical and esthetic 
form. At one end of this gallery and dom- 
inating it was a mural by the Guatemalan 
painter Carlos Sanchez, depicting the costumes 
and customs of the highland 
Indians. At the other end of the gallery were 
actual (and very beautiful) photographs by 
Henry Colay Gipson of the Guatemalan In- 
dians in their village surroundings. 


Guatemalan 


In the lower gallery the exhibition was 
given over to Miss Reeve’s modern textile 
adaptations from source material. These were 
shown with their derivative specimens. Then 
there was a large collection of the source 
material itself, all carefully catalogued in 
terms of geographical regions and type weaves. 
Here, too, was a native loom, with a photo- 


_— 








WOODARD FURN. CO. OWOSSO, MICH. Est. 1869 


Grand Rapids Showrooms Open Daily—Waters-Klingman Bldg. 


graph of the way it was “worn”; also hanks 


Continued on page 82 
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Exclusive 


SilK Fabrics 
BY 


| Seeley Scalamandre 
J pom 660 Madison Ave. 
New York 





















A Sons-Cunninaham Suggestion 


for the 1935 Season in the Manner Modern 

with Unique double Spring seat construction 
VERY LUXURIOUS ~ VERY SWAGGER 
383 Madison Ave. (at 46th St.) New York City 
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Continued from page 80 

of trade dyed yarn shown in contrast to vege- 
table or animal dyed yarns (tied and dyed 
yarns were exhibited in their different stages 
of process) and a specimen of the way they 
looked woven to make a garment. Then one 
stumbled upon a bowl of native brown cotton 
with the seed, or group of Honor Spinparn’s 
costume sketches which had originally been 
made merely as working sketches for the 
mural and which Miss Reeves had, with great 
vision of how these costumes might serve the 
wearing apparel trades, incorporated them 
into the body of the textile exhibition. Miss 
Reeves also included a group of machine pro- 
duced adaptations, one which she worked in 
cooperation with R. H. Macy & Company. 

A description of the exhibition is super- 
fluous to those who saw its vigor and integrity 
and completeness. It is merely to give some 
small idea of the disciplined understanding 
and discrimination which Ruth Reeves put 
into not only her own specialized field of 
hand-printed fabrics but into the organization 
of a thoroughly understood and presented 
exhibition as a whole. From the artist, be- 


ginning with the Guatemalan Indian, and con. 
tinuing to the machine, it is an exhibition 
into which American designers and manu- 
facturers in the textile and wearing apparel 
fields would do well to study carefully. It 
was a lively presentation of our native foun- 
tain heads of design plus a unique example 
of our native design talent. Characteristically, 
Ruth Reeves with her pioneering sincerity 
in the textile world has pointed the way and 
a deep debt of gratitude should be ours to the 
Carnegie Corporation and the Carnegie Insti- 
tution for their belief in her undertaking. 
For the Industrial designer, perhaps, Ruth 
Reeve’s most important contribution in this 
exhibition was the constant reiteration and 
affirmation in her designs of the approach of 
the artist to his source material. As Lewis 
Mumford, the art critic, said in his review of 
this exhibition in The New Yorker, “Miss 
Reeves with an intelligence and spirit that 
have been all too rare among textile designers 
has used this Guatemalan handicraft in ex- 
actly the fashion that the work of another cul- 
ture should be used. (Let our museums of 


Continued on page 90 








CONTEMPORARY MODERN 
OCTERNE LIVING ROOM 


SET OF TEN 
PHOTO. 
GRAPHS : 
SHOWING 


OCTERNE [fF «= 
HOUSE 


FURNITURE 
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ACCESSORIES 


$250 






OCCASIONAL 
PIECES 
AND 
FIGURES 


TO 
THE 
RESCUE 
OF 
ODD 
CORNERS 


WRITE FOR 
PRICE LISTS 


GRow opt. COTILE 


666 LAKE SHORE DRIVE 
CHICAGO 
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A UNIQUE COLLECTION 
Of More Than 250 Lamp Units 


Antique Reproductions, Empire, Victo- 
rian, Classical Modern, etc., in many 
beautiful models executed in glass, por- 
celain pottery and marble. Gathered from 
the far markets of the world and com- 
pleted with our own ingeniously designed 


shades. 
cAbels Wasserberge F Company, Inc 


15 East 26th Street, New York City 


Chicago Los Angeles 
Room 1556 Merchandise Mart 758 So. Los Angeles St. 
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PAUL 
HANSON 
CO., INC. 








15 E. 267TH Sr. 
New York 





1526 MERCHANDISE 
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CHICAGO 
fi 
FABRICS OF BOX SPRINGS | 
“< I} hb 9 MATTRESSES 
(e Op ane CUSHIONS === 
@ Available in many woven and PILLOWS 


knitted textures. 
@ In a wide variety of colors. 


@ Possess a sparkle and brilliance 
particularly appropriate for 
modern décor. 





® May be sewed, pressed, and 























handled like other fine fabrics. FACTORY 

@ Never tarnish or lose their lustre. SHOWROOM 
JOS. BRANDT & BRO == 305 EAST 47th ST. |} 

Showroom: 110 WEST 401 STREET = ==TEL. PLAZA 3-1190 





Office and Mill: 521 EAST 72ND STREET 
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ENGLISH ANTIQUE FURNITURE 


As well as our hand-made reproductions, we have a useful stock 

of English antique furniture. Not the costly pieces for museum 

or ultra wealthy collector, nor the crude and doubtful stuff of 

which so much is seen. Come to us for simple pieces of real 
merit, chosen for their beauty of line and colour. 


We are exclusively wholesale 


Trevor C. Hodges Ld 


Importers of Fine English Furniture 


Chicago New York Boston 
Mr. Warp H. JACKSON 204 East 47th Street Mr. JoserH J. CARBONE 
161 East Erie Street EL dorado 5-5254 140 Charles Street 



































fFimmons MATTRESSES & BOX SPRINGS 


Authorized Simmons Agents offer the Decorator 


_ on all Simmons Products 
ti ' 420 Madison Avenue, below 49th St. 
. New York City ; 


SIMMONS METAL BEDS 
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MIRROR 








FOR EVERY 
DECORATIVE USE 


Decorators come to Friedman Brothers 
first when buying mirrors, for they 
find here the largest and most varied 
collection in the United States. Many 
new models have been added giving the 
decorator the widest choice of mirrors, 
mantels, cornices and other decorative 
accessories of all periods from which to 
select. Prices are now amazingly low. 


Inquiries are invited 


FRIEDMAN BROTHERS 
DECORATIVE ARTS, INC. 


305 EAST 47TH STREET NEW YORK 


CORNICES © MANTELS e 
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THE F.H.A. 
AND HOW IT WORKS 
Continued from page 35 


rator is to be different,” Mr. Moffet said. “By 
this I mean to think up ways of standing out 
from the crowd. Arrange to be the decorator 
of that model house in your own community, 
Arrange a contest, giving some sort of prize 
for the best ideas in the decorating line. Any- 
thing, in fact, which will show your potential @ 
clients that you know your business should 
be a business builder. 

“I cannot emphasize too strongly the ne. 
cessity of keeping in constant touch with your 
local Better Housing Committee. You will find 
that the committee members are your real 
friends, fellows just like yourself who are 
anxious to make a success of their job, al- 
though a volunteer one, for the good of their 
community. That job is to persuade property 
owners to modernize their properties NOW 
and thus speed recovery and reemployment of 
every person who is able and eager to work. 

“This committee wants to help you increase 
your business. Give it a chance by meeting it 
half way. Then give yourself a chance by 
going after every potential client.” 

The Federal Housing Administrator was 
particularly enthusiastic about the future pos- 
sibilities of the program. He declared that the 
Mutual Mortgage phase of the Better Hous- 
ing Program for building new homes and re- 
financing present homes, would accelerate the 
recovery of the building industry already be- 
gun by the modernization phase. He added 
that this demand for new homes would also 
create a new demand for the services of the 
architect and the interior decorator. 

“Just now we of the Federal Housing Ad- 
ministration,” he said, “are enthusiastic about 
the possibilities for stimulating the demand for 
new homes. Under the Mutual Mortgage plan 
a prospective home builder may go to his bank, 
building and loan association or other lend- 
ing agency approved by the Administration 
and apply for a mortgage loan for building or 
buying a new home. 

“The maximum amount which can be bor- | 
rowed is $16,000 or up to 80 per cent of the 
value of the contemplated property as ap- 
praised by the Administration, for a maximum 
term of twenty years. The interest rate cannot 

Continued on page 90 
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RUGS aw 


CARPETS OF EVERY TYPE 


385 MADISON AVENUE 








HOBBS 4. 
CLIFFORD 











SPECIALISTS FOR 
MODERN LIGHTING 





CUSTOM BUILT AND 
SPECIAL DESIGN 


KURT VERSEN Inc. 


19 EAST 47th ST. 
NEW YORK 








Established 1872 a 
JOSEPH N. * 


COURTADE | 


* & SONS, Inc. 
MANUFACTURERS 


Authentic Reproductions of 
Early American Furniture 
Manufactured of Solid 
Selected High Grade Maple, 
Fully Pegged. Edgeworn and 
Antiqued 


Can be bought on Open Stock basis 
Immediate Door Delivery 


* 
FACTORY & SHOWROOMS 
514-518 W. 24 ST. 
NEW YORK 


“Aristocrat in Maple” 
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NEW YORK 
LAMPS AND SHADES OF DISTINCTION 


| This expressive Chinese Chippendale Group is one 
of the many settings which attract so many decorators 









PLAZA STUDIOS — 


385 MADISON AVENUE 
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JUST ARRIVED! 
A New Shipment of 
Old Chintzes 
and 
Toiles de Jouy 


ELINOR MERRELL 


50 East 57th Street, New York City 








In New York: 385 Madison Ave. 


i, KITTINGER ‘2 


Authentique Furniture 


Grand 
Rapids 
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“A NEW FABRIG FoR” i 


a Miss i clains 


With Organdie Finish hel 
White Silk Thread Stripe 


COLORS: White, Biscuit, i 
Yellow, Mint, Pale Rose t 


PETER SCHNEIDER’S 


SONS & CO, 


ohn porters of Fabrics | 


SINCE 1853 
sé MADISON AVENUE e NEW yoRK 
‘nobron PHILADELPHIA CHICAGO Los ANGELES 








MARGIT 
HOCHSINGER 
STUDIO 


ALWAYS NEW IDEAS 
IN QUILTING AND 
IN EMBROIDERIES 


INTERESTING FABRICS 
UNUSUAL DESIGNS 


NOT COMMERCIAL 
YET MODERATE PRICES 


BEST COOPERATION 


ESTIMATES & SKETCHES FURNISHED 
672 RUSH STREET - CHICAGO 
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art gather in a circle and take out their note. 
books). She travelled among the natives, ate 
with them, cajoled them, learned from them, 
and climbed about the ruins of their old 
civilization. Then instead of copying their 
patterns, she took some slight suggestion as 
a starting point for her own imagination, itself 
raised to a higher pitch by her travels. The’ 
result is a series of hangings and dress fabrics 
that leap out in their distinction and in their 
fitness to our environment.” 

These new findings which she has brought 
back to us are now to be routed throughout 
the Art Museums and Universities of the 
United States. It will be interesting to watch 
the effect this vigorous source material, and 
the way Miss Reeves has pointed up its me 
tile uses for our own time, will have on the 
public at large. Again many thanks to the 
Carnegie Institution for coming to the rescue 
of a depression-dullened textile period in this 
country. It was high time we discovered, at 
no matter whose generous hands and guiding; 
genius, the design sources and design talen 
we have lying at our doorsteps. 


THE FHA AND HOW 
IT WORKS 


Continued from page 86 


exceed five per cent, with definitely limited 
charges for insurance and other items. You 
can get all the details from the lending agency. 
but you can be assured that they are the most 
reasonable yet offered to the home owner.” 
This new plan should result in a great spurt 
of buliding activity in this country, the Ad. 
and a fair proportion 
of the money spent will surely find its way 
into the pockets of the interior decorators and 


ministration believes, 


architects, if they go after the business. 

“Assure the readers of The Decorators Di- 
gest,” Mr. Moffett concluded, “that we are 
working night and day here at the Federal 
Housing Administration headquarters and in 
each one of the regicnal, State and district 
offices, in direct cooperation with the Better§ 
Housing Committees and business leaders al! 
over the country, to put the building trades 
back on their feet. Recovery—real recovery 
—is slowly but surely on the way.” 
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~MULVOILE 
The All-Silk Sunfast Voile 
with a REAL Guarantee 


Decorators will welcome this fabric because it is 
made of PURE SILK, will wash and iron beautifully, 
and is guaranteed against fading from SUNLIGHT. 
Mulvoile comes in five colors: Ivory, Beige, Rose 
Beige, Maize and Champagne. 


~ HASBROUCK-TURKINGTON. ine. 





509 MADISON AVENUE, NEW YORK ° WI. 2-5472 
Chicago Philadelphia Boston Los Angeles 
1514 Heyworth Bldg. 1528 Walnut Street 420 Boylston Street 816 S. Figueroa Street 














Ss Filion Criss, 


Manufacturers of Fine Furniture 
435 EAST 56TH STREET 


NEW YORK CITY 
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| 
NEW 


| NEAR 58TH STREET 








MAHOGANY ENGLISH DRUM 

24"' x 24" x 28" HIGH 

Write for Prices 
Occasional pieces of character and 
furniture for every room in the 
home at our showrooms main- 
tained exclusively for the trade. 


"THE ALBANo [OMPANY. Inc 


SHOWROOMS: 
305-7-9-11 East 46th Street, New York 


ABLE 











92 THE DECORATORS 





 Q@OrieEnTAL Rueés 


STARBUCK & HUNT 
MADISON AVENUE | 


YORK 








VOLUNTEER 5-7774 i 





ARTHUR LEE COOK 


a 


advertised carpets and rugs can be 
secured through us. We carry 
complete sample lines of Bigelow- 
Sanford, Mohawk Mills, Alexan- 
der Smith and Sons, Karagheusian 
Co. and other mills. Samples sent 
upon request. 
Complete sample line of 
( SISAL, and other Summer } 
rugs now on display. 


€ : 


COOK CARPET CO. 
16 EAST 43rd ST., NEW YORE 
VAnderbilt 3-9576 
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ARTISAN 
UPHOLSTERERS 


for the Decorative Trade 
Exclusively 


Estimates for Special Order Curtains 
and Upholstered Furniture Submitted 
to Decorators on Request 
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SHOPS, INC. 
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NO CHARGE TO A.I.D. DECORATORS 
—WRITE FOR OUR NEW 1935 SAMPLE 
BOOK CONTAINING AN UNUSUAL 
COLLECTION OF 130 DISTINCTLY 
DIFFERENT WALLPAPERS @ ALL TYPES, 
WASHABLE @ THIS BOOK SHOULD 
BE A GREAT AID TO DECORATORS IN 
THEIR WALL COVERING PROBLEMS 


VISIT SHOWROOM OR SEND CLIENT A.H.JACOBS CO. inc. 
nas Ont policy protects Decoralor 100 W. 32nd STe,NeYe PEnn. 6-115! 
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FURNITURE 


oS 
DESIGN AND MANUFACTURE 


* 
JOSEPH ARONSON, Inc. 


215 EAST 58th ST.. NEW YORK 














ROSE MURALS 
PHOTOGRAPHIC-MURALS 


MURAL PRINTS 
BY A SPECIAL PROCESS 
MONOTONE COLORS 


WILL NOT CRACK 
NOR PEEL 


PERMANENT EXHIBITION 
P.E.D.A.C. 
30 ROCKEFELLER PLAZA 


AND 


LEIZE ROSE STUDIOS 
222 EAST 23rp ST., NEW YORK 


STUYVESANT 9-6923 
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A.L.D. CONVENTION 
Continued from page 41 


Buffalo, $25.45; from Detroit, $15.70; from 
Boston, $53.90; from New Orleans, $53.55; 
from Atlanta, $44.85 and from Washington, 
D. C., $52.45. This will give the members some 
idea of the expense involved. 

It is important to note that the conference 
dates would have to be advanced to June 29th 

July 3rd, as this hotel will not be open at 
the regular convention dates, i.e., the week of 
June 17th. 


BERMUDA: A floating convention to Ber- 
muda, similar in arrangements as in 1932, has 
been suggested as highly desirable. Although 
a small number of the members attended the 
first “floating convention” it was acclaimed as 
an excellent combination of a business, social 
and recreational period. The Furness-Bermuda 
Line are equipped to accommodate our mem- 
bers and guests at the minimum rate of $60.00 
for a four-day trip, with an additional charge 
of not more than $10.00 for an extra day's 
stop-over in Bermuda at the Castle Harbour 
Hotel, which will be open this June for its 
first season. As a trip to Bermuda would pro- 
vide for a stop-over in New York preceding or 
following the sea trip to Bermuda, it is be- 
lieved that many members would welcome such 
a convention as was experienced in 1932 with 
such delightful results. 


EUROPE; Following a business session in 
Baltimore, at an informal gathering of the 
membership, the possibility of a “floating con- 
vention” to England and France was suggested. 
Information was secured from several sources 
and it was found that the rates during the 
month of June would prohibit adequate at- 
tendance of our members. Although we men- 
tion it, it has been decided to abandon the 
idea of such a convention overseas this year. 


NEW ENGLAND: At a recent meeting of the 
Executive Committee of the A.I.D. it was sug- 
gested that the June conference should be held 
in New England, under the auspices of the 
Massachusetts, Rhode Island and Connecticut 
Chapter. Those in favor of having the con- 
ference at some appropriate place in the 
vicinity of Boston are invited to consider this 
proposal in making their choice. Invitations 
Continued on page 100 
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Lamps—Lighting Fixtures 
Drapery Rods and Tie-Backs “wee. 

Garden Furniture An y f ints h 
Reproductions 


J. A. LEHMAN, INC. 


216 EAsT 53RD STREET, NEW YORK K R O M M & K O H L 


PLAZA 3-2395 
To The Trade Since 1889 13 Astor Place New York City 















































We were selected to 
design and build the 
living room  furni- 
ture shown here, for 
Bride's House, at 
444 Madison Ave., 


New York, Opening 
mw cassard romano CoO. Inc. 
307 EAST 63rd STREET, NEW YORK CITY 
PARIS CHICAGO SAN FRANCISCO 
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WALLPAPER COMPANY 
151-153 East 50th St.. New York 
PLaza 3-7766 





LAMPS and SHADES 
Individually Designed 


WAHL & CO., Inc. 
64 W. 48th St., N. Y. C. 
BRyant 9-5527 
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LOOKING IN OR OUT 
Continued from page 55 

Another new development in shades—offer. 
ing a corrective for monotonous and conven. 
tional windows—is the Mayfair shade, off 
woven wood fabric, moderately priced, easily 
washable and available in any color. It js 
smooth in finish and combines the manifold 
qualities of the more assertive Venetian blind 
—reducing the glare and letting in the air— 
with the delicacy in structure of the fabric 
shade. It is geared to turn discreetly toward 
the sash, as decorators’ shades should, and 
the operating parts at the top are hidden 
behind a neat moulding. 





That the Venetian blind—which so ad 
mirably interprets all our present-day shade 
requirements—is no modern invention, ig 
shown in the reproduction of the painti 
herewith which delineates an interior 
ciated with the drafting of our Declaration of 
Independence. New enough for any mod 
whim, Venetian blinds, paradoxically, 
equally correct in rooms of both English 
French later 18th Century derivation. The 
form an ideal accompaniment to the formd 
Empire, Regency, or Federal interior, and 
informal enough to be used in Proven 
treatments, 




















The advantages of Venetian blinds ar 
many; not only are they smart and tri 
but they are durable as well, and can 
easily detached for cleaning. They are ma 
of kiln-dried specially selected wood and 
available in a wide range of colors. By em 
ploying a pulley bar and gear tilting device 
they furnish almost perfect control of ligh 
and ventilation with complete privacy. Th 
blind is operated with two sets of cords~ 
one to raise and lower it, the other to til 
the louvres to any desired angle. The lates| 
type of blind is fitted with guides at the sided 
to prevent it from flapping in the wind; this 
new blind also has an automatic check-actiom 
device which regulates the position of the 
blind and eliminates the cord holder on the 
jamb of the window. Michael L. Kesne 
Venetian Blinds eliminate the adjusting cords 
altogether by an automatic device which per 
mits it to operate and stop at any desired 
height like a window shade. The size of the 
window need not dictate the use of Venetiag 

Continued on page 98 
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y | A beautiful Georgian Mantel of white marble 

cords— 

to till VISIT OUR SHOWROOMS 

4 lates where one of the largest and finest collec- 

1e side¥ | tions of Marble and Wood Mantels in the 

id; this country are on display. AND re] RI Gl N A L g 

K-action Rare Antique Marble Mantels. Repro- 

of the ductions and Modernistic in stock, and Made in our own factory by 

on thy | made to order. expert craftsmen, of excellent 

Kesne| We invite price comparison. material,and in the best of taste. 

z cords 

ch per De Olde Mantel Hhoppe M. REISCHMANN & SONS, Inc. 
; Manufacturers Since 1852 

desired (J. W. JOHNSON CO.) 
h 251 East 33rd St. New York City ~7SHOWROOMA 

as Tel. LExington 2-5791 460 FOURTH AVENUE *¢ NEW YORK 

enetial 55 years of satisfaction to the trade 

ESHAPHE DECORATORS DIGEST 








97 








DEFINITELY DISTINCTIVE IS 


HAND QUILTING 


FOR UPHOLSTERY : 






& W. 


At most moderate costs decorators may have 


their own material beautifully HAND QUIL- 
TED in a number of attractive designs. Tech- 
nique is either American or Italian Trapunto. 
Or, if you desire your individuality or that of 
your client to be more accurately expressed, de- 
signs of your own origination will be faithfully 
developed. Smart spreads with matching drapes, 
chaise lounge covers, cushions, and other ac- 
cessories for the boudoir may also interest you. 


Write for selling agents plans 


KENTUCKY 
COTTAGE 
INDUSTRIES 





440 Fourth Avenue 


MAIN OFFICE 





NEW YORK SALES OFFICE 


CHICAGO SALES OFFICE 
908 Great Northern Hotel 


HARDINSBURG, KY. 
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DECORATORS FURNITURE CORP 
LLOYD FURNITURE FACTORIES INC. 


FINE BEDROOM FURNITURE 





383 MADISON AVE. 
NEW YORK 


TEL. ELDORADO 
5-2076, 5-2077 
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LOOKING IN OR OUT 

Continued from page 96 

blinds, for a traverse roller type of blind js 
used in very wide window spaces for greater 
stability, and is the same in detail as the blind 
for small windows. 

Draperies of any material may be effectively 
combined with Venetian blinds, and even 
with no draperies at all highly decorative 
instances are achieved by merely painting 
them and uepending for interest upon the play, 
of sunshine and shadow which they contribute, 
One well-known New York decorator covers 
them with enlarged photostats that form dee. 
orative murals and relieve the severity of the 
closed louvres. 

If the windows of a town house give upon 
an unredeemable area—a court, for instance— 
that cannot be included in the decorative 
intention of the interior, Mary Howard, Inc. 
suggests the highly original and _ beautiful 
solution illustrated. The vertical metal strips 
are called vane curtains, and are made of 
aluminum finished in a misty mirror effect. 
A small chain manipulates them so they can 
be opened wide for ventilation or drawn com- 
pactly aside like curtains. 

The Wilson metal outside ventilating shade, 
shown in the drawing, is such an improve4 
ment over the conventional fabric awning, 
both in beauty and practicality, that a dis. 
cussion on contemporary shades would be 
incomplete without mention of it. The shade 
is of all-metal construction, and can be or 
dered in any color or combination of colors 
the decorator desires. It is easily installed 
and operated from the inside of the room, 
and when it is to replace old awnings it can 
be so done without incurring the _ incon- 
venience and expense of replacing extension 
arm fixtures—a fact worth considering. 

On stair landings and in halls where wall 
space is less at a premium than in the more 
lived-in rooms of a house, the use of indoor 
shutters is being including — the 
louvred as well as the paneled examples. The 
panels are often painted in attractive motifs, 
or decorated with applied flower prints. This 
type of decoration is by no means confined to’ 
small-house interiors, for painted antique 
Italian doors in the Rococo style used at 
French windows offer as great an effect of 
richness and formality as could be desired. 
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We invite you to inspect 
the new collection of 
MAYFLOWER REPRODUCTIONS 
at our showrooms 
236 East 59th Street, New York 


(under supervision of 
H. S. Clifton & Howard A. Murray) 


MAYFLOWER 
COLONIAL SHOPS, Inc. 


Manufacturers of Fine Georgian Reproductions 
Factory and Showroom: 
53 Wareham St., Boston, Mass. 





GENUINE 
JAPANESE SHIKII SILK 
WALL COVERING 
Now On Exhibition— 


Leading Colors— 


Samples Mailed on Request 


W.H. S. LLOYD CO., INC. 
48 WEST 48th STREET 
NEW YORK 


Telephone BRyant 9-5120 

















RicuTeR 


FURNITURE 


THERE IS ALWAYS ROOM FOR A RICHTER RE- 
PRODUCTION—an occasional piece to give 
new life to some odd corner—or a fine 
group in mahogany or maple. Richter 
Furniture faithfully reproduces the gra- 
cious beauty of Early American master- 
pieces. It is used by leading decorators 
and shown at the better stores—your 
assurance of Richter Quality and crafts- 


manship. 
] 
510 EAST 72nd STREET 
NEW YORK 

















a DECORATORS 





DIGEST 


4 
4 
4 
} 
4 
4 
¥ 


——s 





| laseaanatamamenal os 


Sennen 


; 
" 
4 


CURTAIN FIRE SCREEN 
Covered by our patent, operates by chain 
pulls and overlaps at center to give complete 
protection. 

We also have Antiques and Reproductions 
of fireplace furnishings: Mantels, Andirons, 
Grates, Screens, Franklin Stoves. 
CATALOGUES—/f you will indicate the 
subject in which you are particularly in- 
terested, we will gladly furnish a Catalogue 
or photos illustrating the subjects of your 
inquiry. 


FIREPLACE EQUIPMENT 


(open) 



























HAND PRINTED FABRICS 


HERTER-DALTON, INC. 
509 Madison Ave., New York 


IN 


SUNFAST COLORS 


created by Albert Herter 


ORIGINAL IN DESIGN 


AND COLOR HARMONY 




















A.D. CONVENTION 


Continued from page 94 


received from the following in Ney 
England: Oyster Harbors Club, Cape Cod! 
the New Ocean House, Swampscott, Mass, 
the Poland Spring House, Maine, and the 
Chamber of Commerce in Newport, R. I. In 
any of the above places, business of the con- 
ference would be combined with outdoor sports 
and entertainment. P 


were 


Although it may be in the minds of many 
members to select the point nearest and most 
convenient to them, it is well to keep in mind 





the advantage of other members and the dis. 
tance involved and to make second and third 
selections in behalf of the entire membership, 
so we may be able to gauge the most desir. 
able point in the interest of the largest num. 
ber. We would also like an expression of opin- 
ion from each member as to whether he or she 
will be able to attend the conference. This 
knowledge will be very helpful in determining 
the final choice. All the above-mentioned 
places have distinctive advantages and many 
others might well be considered another ‘year. 
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Most Amazing hypewriter Bargain 


FREE HOME 
TYPING COURSE 


REMINGTON pg 
R 
NEW ONLY 10c 4 “eye 


FIRST TIME! Remington’s new purchase 
»lan now lets you buy a genuine latest model 
Remington Portable No. 5 direct from the fac- 
tory for only lca day. Not used or rebuilt. Not in- 
complete. A beautiful brand new regulation Rem- 
ington Portouble. Standard 4-row keyboard, standard 
width carriage, margin release on keyboard, back 
spacer, automatic ribbon reverse: every essential feat- 
ure found in standard typewriters, 
With your machine we send you free a 
FREE Deage course in sqpowesns. ene 
ping touch system quickly, easily. Soon you 
be aoe dash off letters quicker than with pen 
aba and ink. You also get a handsome, sturdy 


carrying case, free. 
Py 10 DAY FREE TRIAL 
The amazing low price and easy terms now 
make it possible for you to buy this genu- 
{\s ine, complete Remington Portable for 
a7 only We a day. But we cannot guarantee 
present prices long. Higher wage scales, 
rising cost of materials, everything points 
to higher prices. So we say, **/ no 
while our liberal offer still holds good !"* 
YOU DON'T RISK ONE CENT 
Try this tyrewriter in your home or offce 
on our 10-day FREE TRIAL OFFER. 
Then if you do not agree that it is the 
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finest portable at any 
price, return it at our exrense. You 
| mp even risk shipping cha 

t 
toown so completea machine forso 
little monev. So don't delay. Mail 
the coupon NOW! 


CLIP COUPON 


















3.10 DAY 
FREE 

TRIAL 
OFFER 


s the best chance you’ ve ever had 


woe ocecrnrnr nr reese 
Remington Rand Inc., Dept. 249-3, ] 
205 E. 42nd St., N. Y. C. 

Please tell me how I can buy a new Remington | 
Portable typewriter for 10c a day, Also send your 
new catalog. | 
Name 


Address 
City. State 
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The “Cambridge” Easy Chair with Mahog- 
; any legs and the “Gloucester” Coffee Table 
in Cherry, Black and Gold are two new 
pieces added to our Founder's Groupe. 


ESTABLISHED 1780 


) | SHAW BURNITURE COMPANY 


383 MADISON AVENUE 
NEW YORK CITY 


CAMBRIDGE, MASS. 
FACTORY AND SHOWROOM 
50 SECOND STREET 








NASON & JELLETT RICHARD NorTON, INC. 
545 SUTTER STREET CHICAGO, ILL. 
SAN FRANCISCO, CAL. 155 E. SUPERIOR STREET 
m™E DECORATORS BDIGEST 101 
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ANTIQUE TEXTILES 
OF ALL PERIODS 
FOR HANGINGS 
AND 
FURNITURE COVERING 
IN LARGE OR 
SMALL YARDAGES 


FRINGES AND GALLOONS 


FOR DECORATORS AND 
DEALERS ONLY 


H. A. ELSBERG 
Fuller Building 


5! East 57th Street New York City 














AND NOW!! 
It's A Bamboo Lamp With A 
Wood Stick Shade. 


Only at ARDEN the extremes, both elegant 
and primitive in the selection 
of lamps and shades. 


Our New 1935 Brochure Will 
Be Mailed Upon Request 


cArden Lamps & Shades, Inc. 
54 WEST 57th STREET 
NEW YORK CITY 
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STYLE SLANTS 
Continued from page 60 
tend to revive several of their finer pre-war 
wallpaper designs in the colors in vogue today, 
This will practically amount to a complete 
re-styling, and is sure to arouse exhilirating 
interest on every side. 


NEW LAMPS 


Nothing so dates a lamp as ink 


shade. So be wary of trimmings. Al] 

the newest shades are severely tailored 

in effect, simple of line, with little, 
if any, trimming. Variety of materials, with 
texture stressed, is the top note of style 
even in shades, and all the meaningless 
frou-frou of feathers, ruffles, ribbon festoons 
and tassels have been definitely outre for 
a long time. The newer shade materials in 
clude straw, haircloth, metal, leather, parch 
ment, and silks—crepe, taffeta and damask. 

Lamp bases, toc, are simple—severely so— 
depending on line and mass for their chic, 
rather than decoration. Tricky and novel form 
are being discouraged. All of which make 
the group of lamps at Plaza Studios particv 
larly charming. This firm has many fine lamp: 
constituting individual one-of-a-kind pieces. Ip 
cluded in this group is an antique bronze bas 
of the Ming period with an accompanying silk 
shade bearing an authentic Mandarin design 
in coral. Paul Hanson Co. have an pee: 
new lamp that will be welcomed by everyone 
on the lookout for the unusual; it consists of ¢ 
Chinese red lacquered ch’en-t’ou (headrest, 
to you!) with black patent leather ends, the 
whole finished off with a shade of your own 
design. The lamps of Kurt Versen, Inc., are 
distinguished in design and reflect the mod: 
ern tempo in the metals employed—copper, 
brass, chromium. One of their lamps made 
with a clear glass stem will please the most 
particular person. 

Have you observed the growing tendency 
toward the use of silver bases for lamps’ 
How smart they are, too! Wahl & Co. have 4 
large group of these in neo-classic and tra 
ditional forms. And if you are looking for 
unique imported porcelain bases, you will 
find a variety of beautiful examples at Abels, 
Wasserburg & Co. who are showing lamps that 
cannot be duplicated elsewhere. 
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We wish to introduce an entirely new weave in floor covering at moderate 
prices. The above carpet is constructed entirely of hard twist cotton yarn, 
and has the unusual texture which so many Decorators have expressed 
their desire to obtain. : 

The carpet is ¥% of an inch thick and makes a satisfactory floor covering 
for any room in the house. It comes in 18 plain colors in stock widths 
up to twelve feet wide. It is also manufactured with a different color warp 
which gives it a two color effect. 

Write for samples and prices. 


E. D. BRUNER & SON 


56 E. Erie Street, Chicago, IIl. 
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New York’s largest wholesale display of quality 


English Antiques and Reproductions 


WOOD AND HOGAN INC. 


385 Madison Avenue, New York 


Sole American Representatives 


ARTHUR BRETT & SONS, LTD. 


Norwich, England 














“Scenic Hudson”—a Wallpaper—by THIBAUT— 
is shown here as it appears in the living room of 
Bride’s House. It is one of the THIBAUT Wall- 
papers, selected for that delightful model home at 
144 Madison Avenue, New York. (Open for in- 
spection, April Ist. ) 
Interior decorators have chosen these THIBAUT 
Wallpapers as a background to their furnishings— 
a tribute to THIBAUT exclusive designs, as well as 
the policy of complete protection to the decorator. 
We recommend THIBAUT Wallpapers to 
you. You will find them exceptional in 
design, and all are Washable and Light- 
tested. 
See Our Display at PEDAC 


RICHARD E. THIBAUT, Inc. 
24 West 40th Street, New York 


Boston BUFFALO BROOKLYN NEWARK 














The chaste simplicity of the furniture of classic design 


makes it 
priate for an interior in the Modern 

OF FRENCH XVIIITH 

of Sea FURNITURE BRUNOVAN, INC. SYLVAIN BRUNO, President 


5835 MADISON AVENUE + NEW YORE 


now to be seen at Brunovan, particularly appro-} 


or Neo-Classic stylet 





